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INTRODUCTION

# For effective management of water in rural areas, NDWM &
UNICEF are planning & social mobilisatlion stralegy aimed
1o achieve communily participation

# The objective is to change the current Knowledge,

Attitude and Practiice of the communily. Hence, the means
is Communication (or Information, Education, Molivation).
LINTAS has developed several forms of tommunications

# Prior to finalising ithese, a field pre—tlesi was carried
out so0 that gross negatives and rough edges can be
rectified/ironed out

# The forms of communications are @

~ Video van (Video on Whee! using projection TV on large

screen) comprising an entertainment programme
followed by a folk play on the tlheme of water
management

- TV spot (4 Qersiuns)'
— Radio spotl (4 versions)

- Mela song to gather crowd for, say, a videp van show
{2 versions)

» = Poster ()

— Flip chart for Interpersonal communication by grass
root level functionaries viz Anganwadi workers

0]



# The parameters for lhe pre-—iessiing were 3

i/ Efficiency of the video van operation in terms of net
reach among the primary (women}) and secondary (men
and children) target groups vis—a—-vis the cost

ii/ Noliceabilily, Registralion, Comprehensien, Relevanca,
Execution, Tone & Siyle pertaining to the audio-
visual or audio forms

iii/ Impact of the video van operation in changing Kap -
The final indicator of its efficacy

iv/ Comprehension of lhe posters

v/ Comprehension and Mechanics of use relating to the
flip chart

# The dynamic media (audio visual and audio? uses the
mnemonic of “Dharli Maata' or literally ‘Mother marth'® to

""" convey 1lhe messages. Fear has been expressed in various
quarters regarding ils religious connolatiens and hence
the possibility of dissonance amonyg some communilies, &as
aiso comprehension of The 5ymbolism. Hence, this was a

®
¢
®
®
®
®
o
®
[
o
o
o
®
@
[
specific issue for investigalion _ _ (]
¢
@
®
&
°
®
o
o
@
o
[
®
o
o

# The methodologies used are briefly described below 3

i/ The video van show was observed Lo assess audience
cize, response and composition. The nexl day 1lhose
who saw the show were interviewed for lheir response
to the show and the play

L}

ii/v/ The TV spol, Radio spotl, Mela song, and Posters were
tested in centraxl location. Respondents were
brought to & venue and exposed to one of Lhese, and
interviewed. The TV and Radie spols were first
exposad alongwith 3 other spols on social issues -

Immunisation, Status of wemen, Girl child ("V), and

Clean hands, WUncovered food (Radio)., This was 110

assess relative noticeability. Thereafier The lesi
spots were expnsed individually :

<
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iii/ Anganwadi workers were requesied 10 demonstrale 1lhe
flip chart to an audience. This was observed and 1the
presenter subsequently interviewed for her views

iv/ The impact of video van was assessed as follows 3

. — 1f the show was to be held in village A, a tlwin
N village say Village B was selectled

- Village B was similar to Village A, in terms of
proximity (few kms away), population, availability
of drinking water and health facilities

— A day before the show, a survey was conducted in
Village B, on KAP. This gives the Pre exposure
status on KAP : :

~ The day after the show, a similar survey was
conducted among the residents of Village A. This
gave the Post exposure status

@

®

|

®

®

|

o

@

o

@
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o

@

®

®

®

® - The difference (Post - Pre) on any measure, e
indicates the change caused by the show, hence the

® ' impact _ o

° . . , )
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®
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# A respondent was exposed to only one.TV spot or one Radio
spot. Similarly, a respondent was exposed to either one
mela song and all three posters or the other song and all
three posters

# Apart from the Angawadi workersi the targel group was @

-~ Men & Women
. - 20-30 years .
- In rural areas
% The canvas was UP, Bihar, Rajasthan and MP. UP was

treated as two homogeneous 2ones viz East & West UP. One
districlt was covered in each.

p AR



#%# The table below indicates the actual coverage achieved,
in terms of numbers

Zone @ Bihar East UP West UP MP . Rajasthan

Jistrict : Ranchi Mirzapur Sultanpur Rajgarh Jaipur

———— — — —— e e YAl i s e s s — —— — — o = e v e e e ey e ik ot e e A e ——— ———— ——

Study capsule

+0OW observation 5 r ot 4
“OW audience interview bb 75 75 55
TV spotl interview 1 - % 7= 7
2 - 1 73 &8

3 72 Mo - -

4 - 77 s - -

Radio spot interview 1 - % 75 g1
2 - : 75 71

3 77 P - -

4 75 3 - -

Mzla song 1 + Posters = 74 7 77
Mela sonhy 2 + Poslers Té&E 7S 7S 71
~lip chart demonstration 20 20 20 15
Zmpacit of YOW - Pre 125 o ' 120 152
-~ Post 147 : % 130 142

Total interviews 589 245 a45 - 812
IN ALL - 3392 INTERVIEWS
# The sample sizes are evenly spiit betwe=en men & women

# The fieldwork was conducted during mid July and Sepl 1sl
week, 19%1

%# A presentation of the resulils was made - to LINTARS and

UNICEF on Sept 27. This cocument encapsulates the important
and relevant legarnings from ithe stludy., for immedialte reference
a

and circulation. A detailea and formal report will follow
fortnight later

A e i it
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.2 VIDEO VAN OPERATIONS

# It is known from experience that the pre publicity

effort is & critical factor towards achieving a gsizeable
crowd far the show, with adequatle representation of women

# In this case. the effort has been perhaps the best thatl

can be done, and consistently so% The organisers, in
the van, and on motorcycle, using a megaphone spentl

the day in the villages, going around on fool, making
announcementis, playing songs., and even videographing the

villagers for projecting in the evening prior 1lo0
show, a% a crowd puller

s More intensive effort towards pre—publicity perhaps
nat feasible nor practi:abli

srder of 300. @nd, the proportion of women, aboul

campaign)

# Thus for a show (at a certain cost), a maximum of

women is reached on an average, with the Dbest possible
- effortls on pre—publicily. This gives 3 fair guideline for
a cost benefitl analysis of using video van for reaching

rural women. Ofcourse, the power of the medium in

vis—a—vis ether options

# Dn the other hand, the proportion of men is higher,

roughly over 40%, and teenagers at about 25%. Hence,

vides van 1is more effective in reaching 1the secondary

target group. and this should be a factor 1o

considered while evaluating video van as a medium

* Givén ‘this, the typical audience size has been in the

(the prime target group for the social mobilisation

of impact needs to be borne in mind while avaluating



I0 & AUDIO VISUAL FORMS

Any communications must follow the steps below lo achieve

.its end objeclive, viz.

- 1t should be wvisible in a clutter - of oLthzar
communications (Noticeability)

-~ 1t should be remembered (Memorability)
- It should be liked (Tone & style, Execution)
- it should convey the Intended mess&ages (Final

ragistration)

The TY spols and Radio spols were asseesed on the First
measure — Noliceabilily - alongwith other spols on social
issues

The test spols emerge in & very favourable light. These

are as noticeable or perhaps slighily more than 1lhe
others (Immunisation, Status of women, Girl child,
Hygiene). In absolute terms, the score is very high

The Noticeability is & function of both the topic of the
spot and its execution. It seems that the synergy of lhe
two has resulted in a highly salient ‘redition of tLhe
communications !

81l the forms (TV, Radio, Video van play, mela so0ng) were
assessed on_the olher measures

i
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In terms of Memorability, the performance has been
heartening. There is near universal recall (even the day
after for the video van play) of one or more of the key .
elements/messages of the communications, A better
performance is rare to come by in research terms

There is absolutlely no problem whalsoever on tone & style
and the execution., This is true on comprehendability,
language, pace, entertainment value, enjoyment,
relevance, identification. In absolute terms the scores
have been almost ideal. There is, in reality, close to O%

level of dissonance

The scenarioc is The same on Message delivery. There are

several messages touching upon each aspect of the Water

chain - Waler & disease, Waler sources, Hand pump,
Maintenance, Storage, Handling. While universally, one or

more of the messages are played back’ (i.e. actually

received), there’ is evidence that not all 1the messages o
enjoy tha same saliency or degree of registration. This '
could be due to to a variety of reasons e.g. emphasis placed

in the executicn, relevance of the issue to the audiente etc.

A 5poci€ic'ewample is that of Handling — Use of a ladle _
to transfer water from a vessel. This merits greater n

. emphasis or highlighting

The above facts are true for MP, UP, and Rajasthan. Bihar
has emerged to be a slight exceptlion. In Ranchi (Bihar),
to the extenlt of 30-35%, there is c¢lear evidence of
comprehendability problems. This gets reflected in tlhe
Language, - Pace, Message comprehension and aven
Jdentification. The survey area in Ranchi district fell
in a 1tribal belt where the dialect in Jquite different
from Hindi. Hence, the result is nol surprising

This points to the need for local or regional trealment in
-the execution of communications. The issues are Language/

- Dialect and the Social milieu depicled particularly 1in e

the audio visual renditions

U
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Finally, & look is merited at the anxiety relaling to the

use of the Dharti Maata symbol, and its possibilitly of

causing dissonance amongy some religious communities

Dn this couni, the fear stands fully allayed and is
proved to be baseless. The mnemonic is seen generally as
& ‘Mother/Godess’ figure or as represenling womankind/
earth/human race. It is near universally liked. And, the
intended messages conveyed by the mneumonic is under=tiood
and received. The scenario is no different when t1he
responses of the Muslims are analysed vis—a-vis Lhe Totlal

sample

. 2
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# There were 3 posiers, reach focussing on different
®
aspects of the Water chain e.g. Sources of watler,
® Maintenance of handpump, Storage and Handling of water
® Lo :
# The delivery of the respective intended messages has been
@ near universal. This ratifies the visual and copy used in
the posters N

. . ‘ U

@®. * Also, there has virtually been no negalive feedback on
the execution or tone & manner
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2.5 FLIP CHART

% The flip chart has been well received by tThe Anganwadi
workers. This is furlher supported by the lack of any
negative feedback, either on the content/form or tlhe

mechanics of demonstration

*  The observalieon indicates that the demomslration has been
more effeclive amang the women members of the audience,
~followed by children, and then by men

# Generally, the women's response to the demonstration has
been good in absolutle Llerms

L
®
®
[
®
®
®
o
®
o
o
®
o
®
®
| °
# The Anganwadi workers unanimously -Fe;el that the flip ®
chart is & means of communicalting to the iliilerale, backward ' .
e

L

®

®

@

®

®

@

®

®

®

®

[

®

®

®

®

tlasses and women

# Since the video van's reach among women is low, the flip
cthart could play a major complimentary role via grass rool
level workers, to reach rural women

# The flip chart is easy to use and hence the mechanics 1is
nol a problem. This is universally feltl

% However, it should be noted, that some effort is required

in training ithe Anganwadi worker 1o undersiardd and use

, the flip chart. This training or familiarisation need notl
i ' take more than say half an hour, buil is important

# 0On the drawbacks of the flip chart, the problem is  again
that of language., observed in Ranchi. The self articulated
suggestion is the use the dialect 30 that il makes 11 easier
for the presenter lo use the Tlip chart effectively

™
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‘2.6 LESSCONS & DIRECTIONS

+ In principle, all the communications forms and the basic
approach of using folk thealre, has been ratified beyond

any doubtl

# These have. passed all the tesls whelher onm_Message
delivery or on Execution/Tone & Style

# ~Some small areas of improvement could be considered e.y.
highlighting of some of the issues. The aspect of Watler
handling (use of ladle) warrants greater emphasis

# On execution, tone & stuyle, the study does not reveal any
action points. Hence, the communicalions , developed are
good enough for field release, subject to the minor

o
@
L
@
®
o
o
o
®
o
® amendmentis which may be considered
®
®
o
®
®
®
®
®
@
®

# However, an important lesson has also been 1learnt. The
communicatlions were developed in Hindi for the Hindi beltl.
Yet, the Language and =xecution of the audio visual/audio
faced problems in Ranchi (Bihar), very much a part of tlhe
Hindi beli. On a closer look, the Ranchi district has
lribal pockels, where the people  are ethno-
iinguistically starkly different from the popular concept
o of the typical Hindi belt rural citizens

13
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And, religious diversily has nolt been & discriminaior in

the nature of response to lhe communications. This is best
illustrated by the similar reaction to Dharti Maata by

both Hindus and Muslims

Hence, while considering communications for mass and wide
appeal, we need ito bear this factor in mind. The issue
really is that of elhnic compalibilitly and nol religious

For regional or loczl treatment, the dialeclt and the
gocial milieu depicted in 1t1he communicalions is of
paramouni importance, perhaps not so much ithe religious.
nuances

14




INTRODUCTION

15

P

B .

. E .
. : o L
(R R i [ ] ' . .




IR RO e S ALK MMM 1 ) b S Al 55 SRR 1) LA 0RO 1] | 11 bl E2SCHE I R bl . 1, ok NIV 100 1

i

® - - f
@ |
e
@
o
®
®..1 BACKGROUND ‘
® .
@
o - . - . .

# The National Drinking Watler Mission and UNICEF are in tlhe
o process of developing a social mobilisation strategy

which aims at achieving effective management of drinking

o water and handpumps, in rural areas
@

# Several communications options for the straltegy have been
® deveioped by LINTAS, the communications consultanl to the

programme -

@
o # Prior 1o releasing the communications materials, Client

wished to pre—test the options in the field, to check for
T et . . -}
Jross negatives. A research study was commissioned 1to

this end

3

STUDY - FI1ELD PRE-TEST OF SEVERAL COMMUNICATIONE FORMS

-
+
-
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THE COMMUNICATIONS DOPTIONS

The following oplions were checked for gross nagatives
and messagje comprehension @

- Nautanki via VOW (1)

- Mela song (23
— Posiers {3
~ TV Adaptations of the nautanki (4)

uwtanki (42

u

— Radio adaplations of lhe n

—  Flip chart (for use by Aﬁganwadi workers) which has
.24 charts in 4 disiinct capsules

In addition, the overall impacl of the mela package wae
evaluated '

Initially, the plan was to create a “"Jal Mela". However
this was not carried outl and in reality, only the impac?t

of the wusual VOW show was assessed, lhrough a different
research design '

N
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EVALUATION FRAMEWORK

# The end purpose of Lhis exercise is to assess the general
acceptability of the developed options and abtain cues for

correction *

# This research soughl to evaluale the following :

Efficiency of the VOW operations
Noliceabilily/Registiration/Comprehension

Relevance, credibility ' '
Tone and style, execution

The Dharti Maata mnemonic, fér any specific dissonance

Impact of the VDN show - by assessing the’ :hangc in Knowledge,
Attitude and Practice

k]

Flip chart - case of demonstration, areas of improve—
ment in content and style -

STUDY FOCUS - GROSE NEGATIVES OF INDIVIDUAL OPTIONS

¥

- OVERALL IMPACT OF MELA PACKAGES

>

18 -




TARGET GROUP

Men and women in rural areas were interviewed
The age group coversd was 20-3Q years

Anganwédi workers -were also interviewed 1lo getl responses
on the flip chart .

Dne digstrict each were covered in Bihar, MP, Rajaslhan,
East UF and Wesl UF

&
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STUDY LOCATION & COVERAGE

# The test region comprised Bihar, West UP , East UP,
MP and Rajasthan. One districlt was covered in each region
mentioned above. Since UP is commonly known 1o be a
heterojeneous state, it was decided to cover the two major
distinctl zones — East and West UP

# The focus of the total exercise is rural JIndia. Hence,
the  study coverage was rural areas. In order to
replicate the reality of actual implementation of the
communications strategy, we covered villages with
population of 1001 + and wijh any health facility (PHC,

Subh—centre etlg)

~

# The study canvas @

Bihar East UP  West UP MP Rajasthan

District @ Ranchi Mirzapur Sultanpur Rajgarh Jaipur

VoW =7/ "4 7/ _7/ 4
TV Spot W4 X -/ A 7
~ Radio Spot : 7/ X 7/ 7 _/
Mela song + Poster _/ ! 4 7 4
Flip chart 7/ 7 7 7/ _/
Impact of VOW(Mela) _/ ® 7/ 7/ 4

'

20




% The following sample sizes were achieved for each capsule 3

Ranchi M pur S'pur R'garh J'our

VOW observation 5 =) 5 & 3
VOW audience interviews b& 75 75 25 &b
TV Spot 1 - X 75 79 -
2 - ¥ 73 68 -

3 72 ® - - 72

4 77 M - - &h

Radio Spot 1 - ® 75 . &1 -
2 - X 75 7 -

3 . 77 i - - 73

4 73 " - - &7

Mzla song 1 + Poster 75 7 73 77 71
Mela song 2 + Posler 74 74 7 71 74
Flip chart 20 20 20 15 15
Impact of VOW — Pre 155 X 150 152 140
: . - Post 147 i 120 143 g5

e
-

i¥'e
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1.5 METHODOLOGY & DESIGN

. # The methodologies wused 1to c¢check oul each of the

communications oplions have been detailed below @

VOW observation

# The MODE team observed and recorded audience reaction at
the time when the Video Van screened the programme in the
villages :

# .Also, before the VOW show, the MUODE team observed and
noted effarts made to publicize and announce the show
i.e. whether people came on motorbikes to announce the
show, or whether megaphones were used etlc

# For the observation of audience dynamics, the following
measures were considered :

-~ approximate no. of people al beginning of show

~ rough composition by young/old, men/wgmon .

- no. departing during show
-~ mno. joining during show

-~ qualitative assessment in terms of general response,
extent of salisfacltion, annoyance, boredom, enthusiasm
etc

' v

°

°

®

°

°

°

°

°

o -

O T Landn The MODE feam synchromised with ihe rovement of tme
1 Yy

°

°

°

°

°

®

°

°

°

3 VOW as per Lhe routle plan 2

m
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VOW audience interviews

FPost performance of VOW, the MODE team contacted the
required number of respondents amongst the audience and
made & note of their &addresses. Within the mnexl Z4 hours,
the respondents were visited al their homes and interviewed

Ffor the interviews, a largely structured gquestionnairs
was used. The respondents were interviewed individually.
Equal number of men and women were interviewed

The interview was as follows @

- GSpontaneous reaclion

~ Regisiration of key conienis/recall

- Message comprehension

-~ Connotation, Association, Comprehension of the Dharti
Maala mnemonic

= QGeneral respgnse to the

sode - Likes, Dislikes,
Tone and Style,. Dissonanc rea

bW

TY/RBadio Spot

The main ites?t objective was to assess whether lhe
TV/Radio spots can stand up on their own in an
advertising clutiler, therefore they should have ideally
been tested out in an aciusal telecast/broadcast. As lhis
was infeasible, a simulated exercise via an in—-hall iesi
was carried out ‘

111
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Respondents were recruited and brought to a central
location/hall in the village in batiches (of 3-5). An ad
capsule containing the test spol and 3 olher ads were
exposed to the respondenis. After this, recall/registra-,
tion was estahlished. The TV spol/Radio spol alone was
then exposed twice, and further probing was done

A respondent was exposed to only the TV or Radio spol. The
interviews were carried out on a one to one basis

Only villages with electricitly were selectled

The sequence $

= Top of mind recall/Aided recall

-~ Registration of key elemenls
- Message comprehension
- Atsopiation, Comprehension of Dharti Maata mnemanic

- General reactions..on toneand style variable, likes
and dislikes’

Posters and Mela Song

For the posters and mela song, the method used was an in-
hall test. Respondents were recruiied and escoried to a
central location (a room, hall, open space or community
centre) ’

In the location, the 3 posters were pul up against a
wall. Respondents were first made 1o take a look at the
posters and then interviewed. Thereafler, ond of the two
mela songs were played on a cassette player and responses
to it elicited. In any one village, botlh mela songs were
tesied among differenl seis of respondents

o= e =¥ AN S, 43 e T el St e e B G R A A L ol Bk, ] i A T i Ve
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A largely siruclitured guestiionnaire was uysed F

interview. The inlterview was on & one—Lo—one bacsi

A

posters and mela songs. These were !
~ Rec¢all and registration of key elements
- Message comprehension

-~ Comprehension, Association, Connotalion of Dha
Maata mnemonic

A sel of common paramelers were used 10 assess bolh

or The

3

rtvi

— General response — Specific likes/dislikes, tone and
siyle, relevance, dissonance

Flip chart

—— o Shath forse v S = e

*

in this capsule the focus was to check ease of use of
flip chart by the deliverer of communications. Therefore,
in & village, we 3ot the Anganwadi worker 1o demonsirats

a section of the flip chart 1o & typical audiszn

CE.

auvdienze was gathersed by the MODE team. The prezenter

before the demonstratlion

While the Anganwadi worker was demonsirating, the

the

MODE

The

The
was
nat given any special iraining, only & general familiarisati

interviewsr observed and recorded her skill at presenting

and the audience reacltion and dynamics. Thereafier she
was interviewed for her peoint of view as well as for
1he views of the audience

As in a normal situation an Anganwadi worker would - not
use all 24 charils, for this exercise she was made 1o
demonsirate only one capsule comprising & charts. The
four  capsules had been marked and esach was inrnsatzd  &s
independent sitimulus

A5 Anganwadi workers are only present in viliages coversd
Sy the ICDE programms, Lhus exercise was confirmead only to
villages fslling under an ILCDE Block. The block
headauariers waes contacied 1o ocblain & list of willanges
with Anganwadi workers

L]
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Impact of VOW

The Video on Wheel also screened shows during/weekly

haat or mela situations. As the objeclive was 10 assess
VOW and other communications material used in the mela
in the context of the overall targel population, il was
necessary to see if changes had taken place:in knowledge,
belief and attitude as a result of exposure Lo the VOW show

To assess the change if any, we followed the twin village
method. This method is briefly explained below :

— 1f# the show was to be held in village A, a twin
village say village B was selected, Village B was
similar to village A in terms of proximity, population
and with similar profile of water sources and health
facilities ' ' : o

- A day before the show, a mind set mapping survey was
conducted in village B, This provided the pre exposure
status on knowledge, belief and attlitude

‘ —

~ The day after the show, a similar survey was conducted
among the residenls of village A, thus giving the post
exposure status., It was ensured that Lhe post survey
was conducted only among residents of the village thus
obviating chances of including anyone from village B -

- The difference (Post — Pre) on any measure was the -
indication of any change caused by the show

Also, in the postl survey, mass appeal of the show was.
gauged. Recall comprehension and reactions regarding the
VOW show in general and the water film in particular was
also assessed

In each village for ihe post survey, a minimum quota
7Tixed for those visited the show was 20

Mirzapur was excluded for this exercise. Three shows . were
held in a digtrict (in 3 villages). Therefore 12 shows
were held in all and the impacl w@assessed

26
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Sampling

—— ke e St

¥ For Radio/TV spol and posters and melsa song,
with & population of 1000 + were selecied
neographical dispersion. Within a district, villages
chosen for the different exercise, e.3. tLlhe

.chosen for poslerc and mela song were nol
Radio/TV spotl or for lhe pre mela survey

¥ For the flip chart demonsiration, a lisl of villanges witlh
block
then

Anganwadi workers was obtained from tThe

villages

ensuring

ICDS

headgquarters. The required number of villanges were

selected ensurinyg gJeographical dispersion

# Fogr the VOW observation and interviews, Client

the route plan and villages to be covered
cpublicity
Fieldwork

# The entire fieldwork was conducted during mid
Beptemher 1351 week, 1991

~1

8]

by

specified

VOW
advance. The MODE team synchromised wiith the VOW team and
reached © these villages in time 10 observe Lh=

pre

July

were
villages
covered for

im

zhow

and

|
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After the Introduction, the findings have been presented
in following sections 2

1/ VOW observation

2/ YOW audience reaction
3/ TV spot

4/ Radio spotl

5/ Mela song

&/ Impact of VOW

7/ Posters

8/ Flip chart

The nquestionnaires and observation formals used are
appended

 Nherever possible the scripts relevant to each + section

have peen provided
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Rajgarh
Sultanpur
Mirzapur
Jaipur

Ranchi

Muslims

Male

Female
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THE KEY CONCERN

When we addreas the issue of VOW operation, the crux of
the matter really hinges on the reach of the medium. It
is beyond any debate that it is indeed a powerful medium,
with high impact, but this benefit needs to._ be weighed
against the cost of reach : : :

In the following pages we have shown the reach achieved

‘by various shows. Notl only the gross reach, but the

composition of the audience is also of importance. The
primary target group is women. Hence, reach among women
hecomes lhe Ffirstl measure

In this construct, reach of VOW is reflected by the crowd
size for esach show ) ‘

b

31

- WORLEUL R N h DR RR e ey bl



REACH AND ITS COMPOSITION

The figures are given as below, for each village 3

Average audience size (average of crowd sizes
at the start and at the end of show)

.

“% breakup by Children, Teenager, Men, Women

% change of crowd size from start to end. A
negaltive would mesn that Lhere were lecss people
at the end comparzd Lo the reginning

[
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Typically & show nas a crowd size in the order of 350C.
This can be taken to be the gross reach

The reach among the primary largel group (women) is abou?l
16%. Thus, each show reaches, on an average, say about
500 x 1&6% = 30 women. This shouid be the basis for any cosi
venefit analysis

However, VOW has higher reach among men (over 40%) and
teenagers (aboul 235%), who constitlutle Lhe secondary larget
group. While they may nol be primary, their importance in
water management is not insignificant. This - additional
factor merits consideration when an evaluation of the
medium is being done

One observation needs to be made regarding inter district
variation. Rajgarh, Sultanpur amd Mirzapur peérformance
has been better, both in ‘tlerms of crowd size and
proportion of women attending. The scenario is the worst
in Jaipur, particularly in terms of women's participation.
Fnis is not surprising given the poor status of women in
Rajasthan whicn has been brought 1o 1light by numerous
studies on the subject

34
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Dizteict 3 Saioarh

Average

Audience
Village cize Child Teenager Men Women Change
Karedi =83 A 22 E" 2 19 - 25%
Kalipeeih 515 pA 29 20 3& 14 +167%
Machalpur 783 % z2 zZé 45 & + 25%
Bhojpur 878 “ 14 28 3 28 +122%
Districlt 3 Sultanpur

Average

: Audience .

Village . gize Child Teenager Men  Women Changs
Tala o 2ezZ 4 17 36 34 12 1 34
Tundol 528 “ 9 35 43 13 - 12%
Rogri 295 A 30 45 16 10 +147%
Pithaoria . 103 % 3z 37 3z 0 + 73%

% An overview across all districts shows the pattern below @

Audience size No. of shows
Upto 200 -]
=01 = 300 3
201 = Q00 &
F01 -+ 2

Proportion of women
Upto 10%

10.1 - 15%

5.1 - 20%

2C0.1 % o+

W4 -0
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We know from experience that the pre publicity effort has
a direct bearing on the crowd size and audience
compositlion (particularly the representation of women)

In this case, we believé that the best possible effort has
been made towards pre publicity, consistently for all
shows .

Since the morning, and leading upto the show (evening),
the organisers made the effortl. The van and motorcycle was
used for announcement. They covered the village on foot
using a megaphone, played songs, and even videographed
the residents for projecting it in tlhe., evening (lhis
devize was a good crowd puller)

-—

We sincerely believe that more intensive pre publicity
perhaps is neither feasible nor practicable

This obviously has cost benefitl implications particularly
vigs—a~vis the primary targetl group

One way of looking ati this is to accept Lthe regstricted
reach of VOW among women, but use it primarily for the
secondary target group

L4

And, for wamen, consider other channels of
communications. We will later see ithal ithe interpersonal
rauie (flip cthart used by Anganwaail worker) is one such
viable option
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Enjoyed
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the show
enjoy

the show
enjoy

We also

.1 INITIAL REACTION

RAJ SUL MIR
A1l M F All M F Aall o F
100 100 100 100 100 100 100 100 100
0 ) ) o) 0 o) 0 ) )

(33) (29) (26) (73)

(33) (40) (75)

JAl RAN
™A1l M F Aall ™ F
100 100 100 ?1 21 @
o o o 9 ? A4
(&b) (42) (24) (&) "(34) (I2)

P

decided to analyse the reactions.

respondents separately, to see if the VOW show
nautanki on water was acceptable to them

MUS
Enjoyed the show 97
Did not enjoy . 3
Base (32)

i~

%

>

(34) (41)

of Muslim
and

the




# The main stlated reasons for esnjoving the show have been
Jiven below, actross lhe segments ¢

1

RAJ sSUL MIR
All M F All M F All M F
It was interestipg 24 14 25 8 0 15 17 0 3z
It was educative 24 15 31 27 20 30 12 21 7
It talked aboutl handpump 38 34 = 39 45 33 &5 77 56
Talked aboul general 7 3 12 11 o 20 27 26 27
cleanliness . '
Aboul drinking clean &8 69 &2 49 z29 6% 2 100 a9
water storage & handling _ .
- Music and dance C G C s 0 1G 1 3 0
JAIL RAN MUs
All ™ F all M F
It was interesting & 7 4 ) 3 @ &
It was educalive 43 27 2 A4 A7 41 28
It talked aboutl handpump 2% 3z =0 =1 =32 =8 =4
Talked about cleanliness I3 43 70 v} Q. 0 14
About drinking clean 13 v 2 8 12 3 &1
waler stogare and handling
Music and dance 24 31 12 z2 Z4 41 e

{(Multiple responses)

# The VOW show was universally liked across the states. A
large number of peopie Ffind 1he show interesting and
educative. A sizeable seclion enjoyed the show because it
carried handpump/water/sanitalion related messages

# Thus we can say that the basic hurdle has been crossed.
The show and itls zontents are universally acceplLable
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‘PAANL KI KAHANI® FiilM -

Q@ : Please tell me about everything you saw and heard al

handpump film is Lruly universal

i

32

# It is evident from the responses thal recall

of the water

the show
YA
RAJ SUL MIR
Major mentions All M F All M F .All ™ F
Play(drama) on waler 33 34 31 39 14 &0 32 38 27
Drink water from handpump33 52 34 37 &0 18 25 14 27
mbout drinking clean 100 75 100 - 36 29 44 o7 %8 100
water, storage & handling - ’
Maintenance of handpump 33 34 31 48 29 &5 71 &8 73
surroundings . .
Song and dance sequence 45 45 46 . 40 43 38 14 2 22
JAI RAN MUS
ALl M F A1l M F
Play (drama) on water 32 31 33 12 12 13 41
prink water from handpump3d .= 31 50 &7 76 56 44
Drinking clean water, 88 100 87 32 39 22 a3
storage & handling '
Maintenance of handpump S3S3 48 &2 20 21 19 28
surroundings
S2ong and dance sequence 73 7& &7 33 &2 a4 &6



7.3 THE COMMUNICATIONS CONSTRUCT

# Given below is the bas}c framework of the watler chain relevani
for the inlended messages of this communicaltions package
.Hater and diseases
Cources aof water
Haﬁdpump waler
Maintenance
"Elovrage
Handling
Persaonal hygiene
; For registration of key elements and meésage

comprehension, we have attempled 1o club various
responses broadly under lthe above message calegories

H . . .
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2.4 CONTENT RECALL
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RAJ suUL MIR
Key e#lementls recalled All ™M F All M F All M F
Water & disease related 44 S0 38 31 34 28 14 12 14
Handpump related %4 57 50 29 43 18 a2 35 a9
Maintenance related 37 43 29 43 37 5a &? 79 61
Collection/storage &9 37 8> 28 29 28 A5 30 44
related - .
Handling related 17 18 17 7 3 10 12 15 10
Sanitation/Hygiene &7 b4 72 43 44 43 a4 47 44
related :
Can't say 4 4 4 0 o 0 0 6. 0
JAX RAN MUS
e il
All M F All M. F
Water & disease related 18 17 16 23 36 9 2%
Handpump related - 27 26 29 &2 34 &9 28
Maintenance related 39 a0 38 27 29 2% 59
Collection/Storage 32 28 37 1 - 12 9 34
related : ,
Handling related 9 10 3 2 3 o L
Sanitation/hygiene 44 53 29 17 1% 18 ‘32
Can't say ‘ 3 0 a3 2 3 0 0

# The recall of relevant elements is very high across

the states and segments

41

(Multiple responses)

L
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2.5 MEESAGE COMPREFAENSION
pA
RAJ sUL MIR
Main messages ALl M F ALl M F o Aall M g
Drink clean water/Avoid 30 ciy &3 2% 18 48 La 45 45
well pond watler
‘Drink handpump waler 54 50 =Y/ 44 40 43 43 47 2<
Keep surroundings clean 17 23 & 29 &0 =124 38 38 34
Slorage related z5 33 37 26 22 18 o’ =3 o4
Use ladle (handling) & 4 8 1% 14 12 13 z1 v
" Sanitation/hygiene 19 Z2 17 27 28 36 36 14 54
Can’t say ' & 3 : ) 2 2 G o o
JAl RAN MUS
Al ™ = ALY M F
Drink zlean water/Avoid = 43 2a aa 22 57 24
well pond water
orink hendpump waler =9 3 17 59 T ]
Heep surrounding clean 38 48 =0 25 a5 16 7
Storage relaled 38 36 41 11 18 3 34
Use ladle (handlingy 11 10 12 ) g 3 1é&
Sanitation/hygiene 22 &7 z3 z z 0 2%
Can'l say 2 o] 4 21 7 34 3
# The intended messages of 1ihe *water and handpump’™ film

lhave been communicatad. Compared to The olther messages
the comprehemnsion of the ladle (handling) message was low.
A hvpothesis is thal this could be possibly, because of ihe
isual cues. The szhape of the ladle varies across regions,
nd & singular depiction might have been The problesm. This
s also Lrue for the varbalised term used in the film

b
-
n
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. 3.6 LIKES & DISLIKES
.‘ RAJ SUL MIR
® Likes All M F Aall M F All M F
Message related 36 51 16 100 100 100 100 100 -1
. Execution related 71 b4 79 17 20 15 25 21 44
o Nothing in particular 8 11 4 1 3 0 0 0 0
® JAL " RAN MUS
® All M F All M F
Message related 100 27 100 1% 30 & 77
® Execution related - 23 33 4 21 33 6 28
o Nothing in particular 0 o 2 64 41 88 13
® RAJ SyL MIR
Dislikes All M F All, M F ALl M £’
Nothing in particular 100 100 100 100 100 100- 100 100 100
® JAl  RAN MUS
. . All M r All it} F
. Nothing in particular 100 100 100 2 74 21 4
- ' [J
.. ) #* There are no major gross negatives about the water film.
However, in Ranchi, a large section have liked nothing in
. particular :
o a3
®




2.7 zDUCATIVE VALUE

G : Is there anything vou learned from the handpump film 7

RAd

Drink clean water/Avoid well 47
pond water .

Drink handpump water 54
Keep surroundings clesan - zé.
Slorage related 24
Use ladle z
Sanitation/hygiene - z
Nothing 5

# Most of the respondents seem to
knowledge from lhe film. The exceplion is Ranchi where &
large section claim to have learned nothing

SUL  MIR
21 19
21 21
25 56
43 &9
22 15
3 &0
1 1

have

JAI RAN
17 6
g7 e
24 12
58 15
11 3
44 10
z b4

.’
.

MUs
19

31
28
22

2z

a0

jained relevant
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3.8 TONE & STYLE

“

RAJ SUL MIR

Understanding All M F All M F All ] F

Everything understood 100 100 100 100 100 100 a9 100 80

Not understood language o) o/ 0. (o) 0 0 3 ¢ )
‘Language

Difficult ' 4 v) a 5 3 8 17 ? 24
Easy % 100 92 % 37 93 83 91 7%
Pace o
——— i

Alright 100 100 100 &3 24 92 a1 &1 73
Too slow o] o] o} 4 .3 b 1 0 2
Too fast o Q 6 3 3 3 17 ? 24
Entertainment "

Entertaining 100 100 100 100 100 100 100 100 100
Not entertaining O 0 0 0 -0 . 0 o "~ 0 o}
Identification

JIdentified 26 ®3 100 QQ @7 100 27 100 - 95

Did not identitiy 4 7 123 1 3 & 3 O 5

35




Understanding

Everything understood
Not understood language
Language )
Difficult

tasy

Alright
Too slow
Toa fast

zntertainment

Zntertain:ing
Mot enterzaining

Identification

Identified
Did not identify

# There are no major negalives with the execution of 1lhe

somg dissonance is observed in Ranchi,
zlyle, and language, more 30 among %LThe women.
The social miliey depicted in the film could have meen a

film. However,
with the tone &

major reason

MUS
=
24 54
63 &
63
38 94
56 81
3 &
a1 13
33 94
13 (=}
S6 Y
24 12

JAL RAN

a1l M F ALl M
<8 S& 100 53 71
2 2. 0 45 29
2 2 0 25 13
8. 98 100 61 8z
37 $5 160 64 71
o 0 o & 3
3 5 o c 21
100 160 100 83  aa
0 0 0 12 12
o8 98 100 61 &3
2 2 0 35 25

tor this dissonance

in

Ranchi
1]
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3.9.1 THE FDORM

RAJ SuL MIR =~
Reactions to The form All M =4 Al M F Al ™ =
Liked 100 100 100 2% 100 el 38 G4 2300
Disliked (o) o) o] o) o} 0 0 0 @)
Cannot recall 0 O o] 5 (o] 10 12 & 17
JAL RAN MUS
ALl M F All ™ F
Liked 89 23 a3 52 &2 41 ag
Z.3liked 0 G ) =z & o] C
~annol recall 11 7 17 <5 oz 59 e
# The reacltions %o Dharti Maatla are positive, and ithe device
has been liked., In Ranchi, lhere is a si-eable section
that has nol been able to recall Dharti Maata. We feel
that here again the reason for non response is the lack
of understanding because of the language/dialect, and also

the social backdrop of the film

lack of association with lhe

.

# The anxiety thal the form would create dissonance among

ihe Muslim audience 1¢ fully allaved. Dharti Maata 1is

liked by the Muslims as well

Symbolism : What did Dharti Maata mean or represent to you ?

“
RAJ suUL MIR
All ™M r All M r All M F
Mother Godess 71 71 w1, =8 e 2= 23 ob o
garth/Motherland 12 14 = 4 3 & 0 o) o)
womanhood/Mankind 1 11 17 &2 &% =T-3 2& = 41
Water 3 N 0 3 0 & 3 o] &
can®i say 2 v = = 0 11 14 z het
38



Mother Godess
Earth/Motherland
Womanhood/Mankind
Water

Can't say

JAI RN
All MoE a1l M F
69 72 &5 0 o 0
3 o 10 b o 1=
27 33 28 0 0 0
0 0 0 6 % 0
0 o 0 67 61 77

#  Dharlti Maala is seen
or as represanling womankind/earih/human race

#* We feel that

well across lhe

audience
Therefore
consonance

tave
we

Jenerally &as &

the =28sence

zagmenls.

notv

been

is
He

being

re ajgain,

able

to

are ajgain faced with

J=

-n

‘Mother/Godess’ figure

communicated
of the Ranchi

a bulk

respond

1he

issue

fairly

properly.

of

ethnic¢
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3.9.2 THE COMMUNICATIONS DELIVERED

RAJ - SUL MIR

%

JAl RAN MUs

Message conveyed

Drink handpump water 52 54 37
Other relevant messajes 100 100 100
Can*t say b6 0 o

Anything not understood

A e e s A i e e i . R e . S S = N e i S

Nothing

L]

23 100 ?

# The  Dharti Maala dovice has been very
commynicating the intended messages

»

30

46 33 37
100 84 100

7 24 26

successful in

1



3.10

IN SUM

The wvideo adaplation of lhe nautlanki on watler has cleared
the gross negative check very successfully. It is universally
liked and enjowved

There are no problems as such with registration, message
delivery and execution. On message delivery, it can be
observed that universally one or more of lhe messages reialing
to the water chain are played back

Mowever Ranchi ic an excepltion. There ig tlear evidence

of comprehendability problems. Our view is that since

the area surveyed in Ranchi falls in a lribal bell, the
dialect and spcial milieu is starlly different from thatl
epxcted in the film

The Dharti Maata mnemonic is ratified. There are no gross
negatives, and il causes no dissonance among the Muslim
community
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ABOUT THIS SECTION

*# In this section, we will treal each spotl as a ceparate
communiations material, and present the findings for each
in four separate sub—sections '

#= TV spots I & Il had been shown only in Rajgarh and
Sultanpur districts, whereas spots IIl1 & 1V were shown in
Jaipur and Ranchi. This had been decided in the initial
phases of the project. Mirzapur was excluded for 1his
exercise "

# The main messages carried by each af the TV spots have
been briefly outlined in the ©beginning of each
section. This M&as besn done to give us =z better
understanding about the registration and message delivery °
for each spot - oL

L
|



The main elementis/messages of this version are

All water sources such as the river, wells, lakes are
open. The invisible germs contaminate the water and when
people drink this water they suffer from dissases

Dharti Maata's message...

T

V3

pup
= m
Ul

utlion to these problem of nealith iz present in lhe
itgelf...the handpump

m

o]
lag

L1

Handpump waler is not open, therefore germs cannot
ccntaminate it :

-

Only drink handpump water
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MODE

# As the spol was shown to the respondents along with other -

three

ads containing social messages, we will

their relative noticeability

RAJ

look at

SUL
ALL M F ALL ™ =
Paani Ki Kahani *9 100 28 24 7 75
Gir)l child ao a8z 7B 80 8& 75
Immunisation 89 100 a0 s 100 @5
Status of women =8 59 58 ?1 84 5
(25) (30)

Base

(79)

VERY GOOD PERFORMANCE ON NOTICEABILITY

{34) (45) (73)



4.,2.2 CONTENT RECALL

# In the TV spot loo, like the film screened
there are several messages louching upon
aspeclts of 1he waler chain. Let us

extenl these message have registered

RAaJ
Al M
Drink clean water/Avoid well o O
porid water :
Mandpump water i3 clean/good o o
from underground
Drink handpump water &3 71
Keep surroundings clean 15 12
torage related 12 21
Use ladle to dispense waler 4 3
. Wash hands _ 4 0
Can't say : 18 13

# TV Spot 1 contained the single main

by 1t

mos
Now see
F AL
o =z
0 20
=3 71
18 7
2 14
13 o
14 &
20 o}
message

handpump water'. This has registered amony
half 1the respondent. Registration of one or
relevant/elements has also been achisved

he VOW van,
t of the,
te what

A

SUL

M E

43 b8
24 &

8& 58

? 5

2 21

0 O

@ g

8] a]

of ‘Drink

motre than
the other
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.2 MEESBAGE COMPREMENSION

Drink clean water/Avoid well

pond water
Drink handpump water
Keep surroundings clean
Storage related
Use ladle
Wash hands

Can't say

# The  intended message
universally. The primary message
has been played back by

men than the women

tn

~4

RAJ suL

ALL M F ALL M F
24 24 24 64 54 73
€3 S9 49 76 ®1 63
5 0 9. 12 14 10
5 3 7 3 o} 5
3 0 7 3 0 s
3 0 3 14 3 18

20 18 =2 0 0 0

has been delivered almost

a large seciion,

‘*Drink handpump watler"'

but mare by the



4,2.4 LIKES & DISLIKES

Likes

Message related (drink handpump
water, keep water covered,
wash hands etlc)

Execution related (liked the
motherland, scene, liked
everything etc)

Nothing in particular

Dislikes

s e . s s s

# No gross negatives emerge

RAJ
ith noF “aLL M F
&1 &4 88 100 160 100
=5 21 2% 7 3 10
é4 24 24 3 3 3
100. 100 106 © 100 100

100
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MODE

TONE & STYLEZ

B
n
LV

LY}

/n

RAJ suL

ALL M F "ALL M F
Understanding o o
Gnderstood everything 100 100 100 100 100 100
Language .
Difficult i3 12 13 7 e s
Easy 87 a8 a7 ez 21 25
Not liked ’ »
;;:;;;;-:disliked) - ?7 100 Q& 100 100 100
‘Entertainment
Ves : . 97 %7 98 §9 100 S8
No 3 3 2 1 o] 3
Identification
Yes B QL 4 2?8 °9 @7 100
No + a 2 1 -3 G

# There are no negatives whalsoever in Lhe execution of the
television spol (I). Iis scores on comprehendability,
languange, pace, entertainment value, ral=vance and
identification, have bheen almost ideal



4.2.6 DHARTI MAATA

Reactions Lo the form

Liked the parts where Dharti
Maata wasgs shown
Did not like it

Symbolism

Mother/Godess
Earth/Motherland
wWomanhood/Mankind

Can't say

~J

r vouw

# The form is liked universally.

symbol

rapresenis a

Message conveyed

Drink handpump waler ‘
Drink clean water/Avoid well
Other relevant messages

Anything not understood in
Dharti Maala's message

Nething

# The main messages that Dharti Maata conveys in TV spotl

*Mother/Godess’
to represent womankind and sarth/motherland

24

Gh

ald
™ F
27 100
3 0
&5 a0
0 8]
-
15 13
To most,

aJ
™ F
as a4
21 44
3 24
f3 100

the
figure. i1

suL
ALL ™ ~
100 100 100
o) o] 0
41 =1 33
19 17 20
3é z2é 45
3 3 3
Dharti Maala

is also

A

SUL
ALl M =
&5 bl &0
53 43 &2
25 17 34
100 100 100

+

are played back &as desired. To the respondents

and Bultanpur,
comprenend

&0

Dharti

Maala's

message

wWas

in Raigarh

2asy

seen



The messages covered in T\ spol 1I are :

1/

Keep surroundings of handpump zlean. Wash and clean tlhe
platform/place around the handpump. Do nolt lel germs
enter the handpump water

Clean ulensils/vessels thoroughly before filling water
in them

Do not pul hands inm the vessel containing water. Use =&
ladle (*tlisni®*) to dizpense waler

[}

Before and aflter eating food, wash hands wilh soap or
ash., Wash hands with soap/ash afler defecatiing and before
touching vessel containing drinking water

MOBE



NOTICEABILITY

Recall ~ aided

Paani Ki Kahani

Girl child
Immunisation
Svaius of women

4]

e e e i e L ] i s, e i

Y

24
52
50

97

az
3

=
-

NOTICEAEBILITY - VERY HIGH

0000000000000 0000COOCCOIROROROROREOCROROIOIOECOCGTOTTCOi o0
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4.2.2 CONTENT RECALL

RAJ sSUL
———————— v e e e e . — i it W
ALL ] F AL L M F
Drink c¢lean waler/Avoid well 0 -0 0 1% 23 16
pond water .
Handpump watler is clean/Comes 4] c 0 3 0 5
from underground, :
Drink handpump water - 53 61 43 41 b5 20
Keep surroundings clean 32 32 z3 49 4 =5
Storage related 12 11 7 4 a0 Sé
Use ladle 15 18 13 28 26 30
Wash hands N 21 1o z 35 26 43
Can't say 1 0] 3 0 0 6]

# It can be okbserved the rengistralion of one or The otlher
elements in TV spolt II has been achieved.. & 3i-eable
seclion . has recalled tthe specific message = ‘Keep
surroundings clean’. Uther messages specific t this
particular spot have also bLeen recalled such as ‘wash
hands® and use ‘ladle’ to guite an extent. The primary
message inherent to all the spotls, viz. ‘drink handpump

water' has been recalled by a majority

MOBF



4.3.3 MESSAGE COMPREHENSION

RAJ suL

ALl M F ALLL M F
Drink clean water/Avoid well 14 16 17 23 18 23

pond water ' '
orink handpump waler 20 &6 20 z2 49 18
Keegp surroundings clean e 11 7 48 =7 .40

Siorage related < o ol 52 a4 <t
Use ladle & 3 10 2 17 =3
Wash hands 26 & 50 z4 17 30
4 2 7 ) o 0

Can't say

% The essence of ihe intended message has been delivered

almosl universally
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Messege related
Ziueculion relatled

Nothing in particular

—— e e s

Nothing in particular

* There are no gross negatives in this TV spot. It

be noted however tThat

MO2E

RAJ suL
ALl M F ALL M F
65 48 59 100 100 100
19 21 47 3 7 =
31 18 a7 5 0 10
100 100 100 100 100  10C

quite a large number of

in Rajgarh have likea nothing in particular

should
respondents



MO

RAJ SuL
;LL ™ F“ AL__ M B F

Understanding o T
Undersicod everything 100 100 100 100 100 100
Language | |
D;;;::;It 13 21 3 3 o]
Easy . &7 e g7 ?7 100 9=
Negl liked
Nothing - a2 74 53 100 100 100
Entertaiﬁing |
Ves 39 100 27 100 100 100
" No 1 8] 3 O 0 O
Identification
Yes ?1 ez %0 94 100 ?3
No 2 8 10 4 o - 8

NO DISSONANCE ON TONE &ND STYLE



HEeBDE

Reactions to the farm

Liked e7 2?5 100 100 100 100
Disliked 2 =] 0 0 (6] 0o
Symbolism
Mother/Godess 78 84 70 41 51 33
Earth/Motherland ' 0 0 o a2 11 S
womannhood/Mankind 3 0 10 45 34 £z
Message conveyed
Drink handpump water 54 =8 =3 41 49 25
Keep surroundings clean 22 =4 13 41 54 30
Heep watler in clean ulensils/ 11 3 17 12 17 8
clean utensils
Use ladle 1o dispense waler o 0 0 27 321 22
Wash hands wilh spap 26 25 27 48 =1 4%
Other relevanlt messaqges 16 21 10 16 4 z3
e 3 17 3 0 5

Can't say

# The Dharti Maatla mnemonic is liked universally, wilh 1lhe
" desired spirilt being conveved effectively

% As a communications device, ‘Dharti Maatz® has bLeen quite
successful in delivering the intended messages lhat wers
contained in “his particular television spot. Cne or more
of the relevant messadjes that Dharii Maata fonveved have .

been plaved hack. Mowevar, there iz evidence Thal naot &ll
the messages enjoy the same saliency. In Rajgarh the

message ‘use ladle' is not salient

’



4.4 TV

SPOT IIl

The main messages/elements in this spol are

- Villagers followed the advice of Dharti Maala and
started drinking handpump water and saved themgselves

from diseases '

~ The germs lried 1o gel into vessels cotaining waler by
the villagers covered the vessels with a lid '

= They tried to dirty people’s hands - bul Lthe wvillagers
were well prepared - Lhey washed Their hands wilh soap
and water

- The villagers started using ladle lo dispense waler

- They first washed their hands always before Ffilling
water in vessels or drinking

o8
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RAN JAI

ALL ™ F ALL M F
Recall ~ Aided
Paani Ki Kahani gz =13 25 S4 &7 1C0
Girl child 78 BS 72 &5 &3 bbb
Immunisation 89 88 20 72 &3 76
Statues of women 72 == 87 a4 z2e 47

72 33 =9 72 o) 41 "

Base (All)

1]

NOTICEABILITY - VERY GOOD PERFORMANCE.

PERFORMANCE SLIGHTLY BETTER THAN OTHER SOC1AL ADS



Drink clean water/Avoid well
pond water

Handpump waler is good/clean
comes from underground

Drink handpump water

Keep surroundings clean

Siorage related/keep watler
covered/in a clean utlensil

Use ladle '

Wagh hands

Can't say

. Base (All)

% Once again, the performance
quite heartening. Most of the elemenis in
been recalled universally

# A specific element in the spol viz the
(use ladle) is not as salient
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in termes oF memorability
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ESAGE COMPREHENSION

Y
s
n

3 M

RAN JAL
Al M F ALl ™ F
DPrink clean water/Avoid well 28 29 18 21 19 z6
pond waler *
Drink handpump waler 44 48 41 23 238 20
Keep surroundings clean 22 z9 18 2 19 24
Zlcrage relaved . i 2 - 2 oz 2%
Use iadle & o 10 d et 10
Wash hands 10 12 8 11 & 12
Can'l say 1@ 2 i a8 z 132
# Here again, all the messages contained in spol 11l do notl
enjoy the same degree pof regisiration or comprehension.
The handlinj message {(ladle), and washing hands, perhaps
for the

meril greater hiygnlighiing. The same is tlrue
storage (keep waler covered) message in Ranchi

.y
.



4.4.4 LIKEZS AND DISLIKES

Message related
Execulion related

Nothing in particular
Dislikes

it it s e e

Nothing in particular

RAN
ALL M F
79 °0 71
9 11
e 12 31

“

JAI
ALL M F
0 o0 es
1% & 73
17 12 20
TP " 400

97

il .

el
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4.4.8  TOME & 3TYL

Understanding

- -—

Vuderslood everylhing

Language

Difficultl
casy

Not liked

i e i e e il .l

Nothing (disliked)
Language

Entertainment

Yes
No

it

Identification

Yes
No

# Some dissonance ‘can be observed in
Ranchi, there

problems,

the language and
. proportion
understanding

# In Ranchi

social milieu
. . . b
dissonance in both Ranchi and Jaipur. This issue

poinls 1o

is clear
more so0 among the women.
identification.
have expressed
lhe language and in identifying/rela
to the situalion/people depicied in The Ffilm

district,

is not
depictled

RAN

Al ™ F
ac 21 7%
38 S 36
&3 s 44
92 @7 87
& o] 10
@7 100 25
= e} s
78 82 74
z22 18 6

"

evidence of

in the film

“he need for regionaislocal rendition of
communications

Ranchi and Jaipur.

surprising.

JAZ
AL L gl F -
ee 100 98
21 b4 30
78 g1 68
24 7 3
1 3 0]
e 100 28
1 0 e

az 100 &8

i8 0 32

»

In

comprehendability

This getls reflectied
in Jaipur too,

in

a sizeable

difficultly in

since the survey area, fell in a
tribal bell where lhe dialect is quite
Hindi, such

cifferent from

ting

in additian, the

could Thave caused
perhaps
The



4.4.64 DHARTI MAATA

Reactions to the form
liked i1l
Disliked it

Syumbolism

L0 T L e e e e e

Mother /Godess
Earth/Motherland
Womansind/Mankind

Meegsage conveyed

w—

Drink nandpump watler

Other relevant messayes

Can't say

"Not understood

Nothing

# (Once again

problem among women in Ranchi ags well as in Jaipur.
we feel is a resultl of language and elhnic incompatibility

' ¢an observe

RAN JAI
ALL M F ALL M F
& -100 S0 0 7 as
14 0 10 10 3 15
29 39 38 52 75 35
14 & 21 18 19 18
21 27 18 7 & &
6% as 54 = TS 58
& 3 13 30 34 24
22 @ 33 19 & 20
7% <4 &7 88 @7 80
thal comprehension - is &
This

L

'.O..Q.0.0....O.......OC........O..“.

I



The messages carried in TY spot
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water only from han@pump

pul vour hand inside vessel conlaining water,
iadle to take oul watler

the vessel of waler with a 1l1d

y Don’t  have
r is allowed

T , 0 13 In the water and
into The =a-th. The handpump waler

ar Lvhe nandpump -
. oLontt L
ccumulale m
walLer zee
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1

NOTICEABILITY

Recall =~ Aided

——— 1, k. et e S e b e e e e

Paani Hi Hahani

Girl child
Immunisation

Base

. Bltatus of women

{tAall)

NA%ER FILM ENJOYS THE HIGHEST SALIENCY

A
RAN JAL

ALL gl F ALL M F
94 100 g3 9% 77 23
77 846 &8 =) 57 29
&1 78 &2 &4 23 74
g4 7& 0 23 38 e
77 3é 41 bbb 37 22

- ik,
g
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4£.5.2 CONTENT RzZIALL

Drink clean water/Avoid well
pond waler ’
Hand pump water is good/clean
comes from undergrouna

Drink handpump waler
Keep surroundings clean
Storage relatled

Use ladla

Wash hands

MODE

RAN JAL

aLL M F ALL M F
22 11 31 14 19 7
0 0 ) 4 o} &
45 22 56 14 19 17
&0 4 S8 280 81 9
12 zs 2 40 3 a8
) 11 = 2 11 >
10 & 18 1g 14 14

# Perhaps peupectedly, the mosl empasised message in spol IV
viz. ‘keep surroundings clean’,

is the most salient



4.%5.2 MESSAGE COMPREHENMNESION
%
RAN JAI

ALL M F ALL M F

Drink ctlean waler/Avoid well 31 . 25 42 14 17 S
pond watler _

Drink handpump waler 25 42 . 2% 20 =z 10
Keep surroundings clean 27 28 z7 21 46 24
Siorage related 1& 14 17 =3 19 2
‘Use ladle 3 3 2 2 3 o
Wash hands 4 o 7 14 11 17
Can't say 1C 8 12 4 2 17
# The ladle message has notl been delivered =ffectively as

observed in spol III. This could be due 1o many reasons
e.3., emphasis placed in lhe execulion, relevance of the
message Lo the audience or il could alzo be that visually
the ladle depicted in the film is nol exactly what Lthey are
familiar with in their region. This issue merits attenmtion

o
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4.5.4 LIKES AND DISLIKES

RAN JAI
ALL . M F ALL M r

Likes T
;;:;;ge related ) 21 & o9 100 23
Execuiion related =) 3 7 11 11 10
Nothing in particular 14 , 14 15 & 3 10
Dislikes

;;::;;“ in particular 9a 97 95 400 100 100

*

# There are no specific negalives
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Understanding

1

Uudersiood everylhing
Could not understand the

language

Language

Difficul?l
Easy

Not liked

NMolhing (disliked)
Language :

"Entertainment

ldentification

—

Yes
No

* As in

RAN
ALL M F
SC %2 as
10 8 1z
29 22 54
b1 .78 46

100 100 100

0 0 0
az 72 @0
18 2a 10

the case of TV spol 111, the

L S e b e e e e S S S S

100 100 1C0

0 0 1,

14 a 21

&4 2 e
&7 100G 3
"0 0] O
25 100 e

= 0 10

&& i) 76

14 =1 z24
language eleR-X-R-S-}

problem. A majority of women in Ranchi particularly, faced

this
Jaipur too

language problem.

Taced this

A significant number of women in
problem. This is obviously

because

of the incompatibiliity of the dialects with Hindi

0 00 000000000 06000000000 000000 OO OO CDLEHLT



MODE

RAN wAI

ALL M F ALL M F
Reactions to the form
Liked it 5 o2 2?8 88 F2 a3
Disliked it 2 a8 2 12 8 17
Syumbolism
Mother/Godess 31 42 22 47 &2 z8
Earth/Motherland 12 = 17 14 & 21
Womankind/Mankind 22 2 20 18 24 10
Can't say 21 14 27 15 5 z
Message conveyed
Drink handpump water - 64 44 30 41 17
Other relevant messages . 54 7 a2 100 100 0
Can't say 13 14 12 15 a8 24

# Il gets further reinforced that Dharti Maata is an
effecltive communicationys vehicle

81
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REACTICONS OF MUSLIME

Finally & look iz warranied at the aniiely of the Dhartli
Masata mnemonic and its, possibility of causing dissonance
among some religious communities

We will now examine the reacltions of Llhe Muslim
respondents to lhe Dharli Maala mnemonic

s

Reactions 10 the form

—— eyt

Liked it 100
Disliked it o
Symbolism

Mother/Godess Sb
Earth/Motherland =
Womanhood/Mankind 13
Can't say 132

{1
(]

tecesecesessecessssesesscsscssness by
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Message conveyed

-—

Drink handpump water &7
Other relevanlt messajes 7&
Can'1 say &

Not understood

Nothing 93

Base (All) - _ 103

The fear that the Dharti Maala mnemonic may cause
dissonance amonyg the Muslim population is proved to be
baseless. Even amon3 the Muslims, the Dharli Maata symbol
is near wuniversally liked and is seen as mainly =&
Mother/Godess figure or as represenling womankind/earth.
The responses of lhe Muslims is noi different vis-a—-vis
that of the total sample -
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EPDT - TO BUM UF

The test spols are as noticeabla, and in some <cases
slightly more noticeable, i1han the other spois. In absolute

Lerme, Lhe score is exlremely high. A combinalion of the Topic

of the spotl, iis relevance and the egxeculion, has resultied
a very salient rendilionm of ilhe communicalions

Registiratlion of elemenis and messange delivery is nol a

concern area. Universally, one or more of ihe messajes of
the walter chain are played back. However all lhe messages
do not enjoy the same saliency or degree of regislration.
A specific example is that of handling i.e. ‘use of
ladle'. Ewven in 1the 1two TV spots, in which this
particular message was emphasized, the play back is guite
iow. This merits greater highlighling. A possible reason
couid be 1That & radle looks (or is called: difterent

in aiffereni regions. and lhe kind depiclted i1n the TV spotls

is alien 1o the responoents. This needs lo be looked into

In general, lone and style &and execulion of lthe TV spols
mave no dissonancse moints. This is true on
comprehendabiiivy, ilanguage, pace, envertainment
ralevance and identificaiion. Howesver Ranchi has emerged
Lo be a slighl exceplion. There ig a clear evidence of
comorehendability probliems. The ares surveyed in Rancni

district faills in a iribal bell wherse the dialecgt 1s guite

dirferent from Hindi. Thus the fact “hal ihere has een
dissonance 13 nol sucrprising

In Ranchi and also Jaipur lo some #tentl, there were
problems in relevancy and identlificatlion, oarticularly
amonyg the wemen. Ferhaps this points to 1ih need  for
local trealmen” in the executlion. The lancuags used, 1he
dialsgct and the social milieud need To e compatible witlh
thait of the largal sudience

I3

The fsar Thal Chartl Meala may feause DI330N&NC2 &0GTy
I Qme religiruas Tommunities slanas Fuily  ali&yea. L hie
resctions of Musiimz Lo the mnemunic are simylar to he
sluers, whichn i85 wverwy hgarlening

(Y1)
fs
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5.1

ABOUT THIE S=CTION

be
trealed separately as individual communications materials

As in the TV spol seclion, the four radio spols will

Radio spols I & 1] were exposed in Rajgarh and Sultanpur
and  Radio spots IIl & 1V were euxposed to Jaipur and

Ranchi respondents
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RALID SPOT 1

* Messages in Radio spot 1

— People get sick because they drink dirly waler

- (Open sources of waler such as uncovered wells,
and  penags  should be avoided &3 Lo waler
germs

- The handpump is the splution to prevenit illnes
water from  The handpump comes From undergrn
cerms cannol contaminatle i1

-

- Willagers drank handpump wailer and 3ol rid of

i
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MOt

5.2.1 NOTICEAREILITY

-y
'

ALL. . M F ALL M =

Recall - Aided

Faani Ki Kanani A 8 100 100 100 100

Clean hands 91 e2 g% 87 100 o5

Uncovered food T2 &2 az 2 P4 e
o

81 3= 38 -g oS a0

Base (All)

+ In this case 1he noliceabilitly of The *Paani Ki Kahani
spat has been compared wilh lwo olher social ads. 7Trne
performance is gJood, both in relative and in absoulle Lerms

14} ]
L)



£.2.2 CONTENT R2CALL
v
RAJ suL
ALL M F ALL M F
Drink clean water/fvoid well 44 42 42 e &1 E5
pond waler
Handpump waier is good/clean ol o 0 1& 14 18
comes Tram undergrouns
Drink nandpump waler &7 &7 &4 =7 =7 S8
HKesp surroundings clean = 0 & 20 14 =5
tarage reiated 11 yr- & z1 14 z&
Use ladle 1o take oul watler 0 c C O ¢ O
- Wash hands Z8 3z 22 z1 17 22
Can't say 1 z O 1 2 G
#  The key glememils of Radio spol 1 are very memorable

Rik.y

.0..0..0..0.00..00000...........,.{;_&.-‘



2.2.2 MESSAGE COMPREHENSIDN

RELEVANT MESSAGES DELIVERED

RAJ sSuL
ALL M F ALL L] F
Drink clean watler/Avoid well =2 18 s3 41 49 o)
pond waler .
Drink handpump watler &5 7& 53 &0 74 48
Keep surroundings clean .5 < & 2 1 25
Storage relaled o Py o z8 >4 z3
Use ladle 0 o] 0 1 o) 3
Wash hands 10 7 14 =) 2 8
Can"t say S 4 ) 1 0 3



5.2.4 L IKES AND DISL1KES
%
RAJ culL

ALL M F i —“; F
Likes
i2ss&ge relatad a7 PEEE Pell 100 100 100
Sxecytlion related 2& o 25 o e} G
Mothing in particular & 5 S 7 o &
Dicglikes
:;T:::xn partizular e T8 100 10T e ale]

# Thus, sxecution is nol a concearn arsa

2
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Understanding

Luderstiood everytlhing

l.angjuage

e o e s .

Difficult
Eazy

Nel liked

e S b s e s =

it
3
ct
L]
=
[ad
[
-
3
2
L]
3
f’

*

2 et ma

Sultanpur respondents

-f}
n

RAJ

ALL M F
100 100 100
22 22 22

TP Te 78

4 23 100

99 38. 100

1 2 (o)

SUL

ALL M F
100 100 100
24 11 z
7o &% 6
100 106 100
100 1600 1C0

0 0 0

The radio spol is universally iiked by most Rajgarh and



THEZ DHARTI MAATA MKNEMONIC

Ln
m
iy

RAJ 3UL
ALl ™M F ALL ™ F
Reactions to the form
Liked it G8 100 Q4 100 100 100
Digliked it =4 o ) G o] C
Symbolism
- Mother/Godess P21 82 sz 23 77 4
Zarth/Motherland o C C E 8] 10
Womankind/Mankind O G ] 31 =3 35
Can't say 14 18 2} 7 3 10
Megszage tonveyed
Drink hanapump water 79 78 g1 &5 ae a3
Other relevanl messzages ) &1 .49 = Q4 83 100
Can’'t say 4 4 3 1 o) 3
Notl understood
Nothing 1C0 10C . 100 100 100. 100

t
# The choice of *Dharti Maata' as & communicaiions device 18
ratified oncze =a2jgain

-0
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MODE

5.3 RADIO SPOT II

+* The messages carried in Radio spot II are :

- Drink handpump water - il. comes straight from tLhe
earth .

- Do not bathe animals al the handpump. For balhing
animals, take them to the river and ponds. Handpump waler

@

o

o

®

®

L

L

o

o

®

®

o

®

o

®

®

®

. is meant for drinking R
. - It is the wvillagerz® respecnzibility 1o &
L
@
®
®
®
L]
o
L
‘i-
®
®
[
®
®
®
®
®

handpump clean

# Dharti Maala's message 1

— Don*t letl dirty water accumulale near the pump. Germ
will gel mixed in lhe stagnating waler

-~ The dirty water will seep through the earth and
contaminale the clean handpump water



RAJ suL
L AL M F AL MoF
Recall - Aided
;aani Ki Kahani 28 37 100 100 100 100
Clean hands ) 87 7 3 .94 3
Uncovered food ' LS 74 =a o <1 o8

NOTICEABILITY = VERY GOOD PERFORMANCE

By
1n
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MHOBE

£.3.2 CONTENT RECALL

RAJ ' SuL
ALL M F ALL M F

Drink clean water/Avoid well 18 16 21 29 6 46

pond water
Hendpump water is good/clean 0 o 0 10 é 13

comes from underground
Drink handpump watler 62 66 73 32 29 35
Keep surroundings clean z7 29 12 &0 &0 &0
Storage related 13, 3 30 12 9 20
Use ladle to take oul watler 2 ) 0 z o} S
Wash hands _ 20 16 z 17 11 23
Can't say & 8 3 S 3 8

* 'The relevanl messages have reygisterted well. The main
message in spotl 1] i.e, keep surrundings clean, has been
recalled exceplionally well in Sultanpur

F&



MESSAGE COMPREHENSION

tn
b}
L3

Drink clean water/Avoid well
‘pond water '

Drink handpump watler

"Keep surroundings clean
Storage related

Use ladle

Wash hands

Can'tl say

# The relevanl messages

o7
7

RAN JAaI

ALL . M F aLL M F
17 11 2a 16 9 23
54 s¢ =8 47 54 30
22 42 - 24 35 . =4 40
3 3 15 4 6 3
0 0 0 1 0 3
11 13 = 15 17 13
4 2 6 8 0 15

have been delivered effectively

oooooooo.oooo.oooooocoooooooooooooéé‘;‘oé
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£.3.4 LIKES AND CISLIKES

wr
/a

RAJ SUL
ALL M F AlL M F

Likes T
;:;;;ge related s ) aa 100 100 ?8 100
Execution related 18 21 15 - 4 0 8
Nothing in particular g 8 e g & =
Dislikes

——————

Nothing in particular - 100 100 400 100 100 100

# There are no negatives whalsoever with the execution

"

m
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DNE & SBTYLE

n
i3

Understanding

Uuderstlood everything

Language

Difficult

Sa3y

Mothing

Entertainment

Yes
No

¥ The Ffilm is

comprehendability,

enjoyment

widely

ee

-1 4
®
W
&%

RAJ SuL

ALL M F ALL M F
10C 100 100 100 100 100

7 8 & 4 (o] a
oz as 23 TE 100 73
8s 74 100 0% 100 98

9 7 100 100 100 100

1 3 0 0 o} o]
acceptanple. It scores high on

gntertainment value and

language,

0000000 NOOCGOGIOOGIIOIOIECGEEOIEPOEOIPOOTOIONOINONOOTEESTOTEOEY
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2.6 THE DHARTI MAATA

Reactions 1o the form

Liked it
Disliked it

Symbolism
Mother/Godess
Zarth/Motherland
Womankind/Mankind

Message conveyed

Drink handpump water
Other relevanl messages

Can't say

Not understood

Nothing

)
X
[}
F+
0
in

MNEMONIC

'
OF SyMBOL - FURTHER SUPPORTED

MODE

RAJ SuL

ALL M F  ALL M F
93 89 97 99 100 58
7 112 1 0 2
90 87 54 55 63 48
o o o 8 1 s
3 I 23 14 30
65 &3 &7 51 63 40
70 7S 4s 91 100 &1
8 5 1z 4 o 8
100 400 100 100 100 100



%.4 RADIO SPOT 111

*# The messapges contained in this version are ;

- Nash.aﬁd scfub vessels before fillimg it with gater
"= Do not dip your hands in the vessel

- Use ladle to dispense watler

-~ Cover vessel with 1lid

- Handpump, is Dharti maata's g9ifl to us, & source of
-good, clean water

1C1

ooooo.oopoco.ooooooooooooooooccoo%to
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Ln

A El
e e !

NCTZCERBIL

.Recall - Aided

Saani

Ki Kahani

Clean hands

Jncovered food

BHase

(ALl

b1
-4
~

RAN JAal
ALL M F ALL M
T7 &% a3 Slo es
e 78 80 %0 100
s -2~ 78 25 21
77 36 41 73 36

NOTICEARILITY OF SPOT - VERY HIGH

O
m



JoiRnT

A.2  CONTENT RECARLL

th
T
i}

RAN JAL
ALl M F AL M =

Drink clean waler/Avoid well, 44 =5 29 ) 5 &7

pond watler
Handpump waler is pgood/clean ] o] 0 11 I 19

comes from underground
Drink handpump watler 25 25 24 2c <3 16
Keep surroundings clean 1 et o T4 11 =}
Starage relatled &% pic] 72 31 Ly st
Uga ladle Lo take outl water o 42 =z o Zz )
Wash hands 17 14 =0 10 12 o
Can't say it 3 ) 1 s =

KEY ELEMENTE REMEMBERED

PVl
[t

o
...........QQ..............‘.O.._Q.”..
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3  MESSAGE COMPREHENSION

L

Drink clean water/Avoid well
pond waler

“rink handpump water

Keep surroundings clean.

Storage related

Use ladle

wash hands

San't say

RAN

%+ The relevani messages of ihe waler

.delivered

Y M F ALL
7 12 4 23
14 =2 7 18
1 0 2 44
18 20 17 31
12 17 7 15
o & 7 14

o

z£2 14 =29 1

t " chailin

JAL

M F
26 =2
19 16
3 17
17 46
14 16
14 14
o 13

have been .



S.4.4 LIKES AND DISLIKES

iMMecsange related
Execulion related

Nothing in particular
Dislikes

—— —— i s s e

Nathing in particular

RAJ suL
ALL ™M F Al ™ F
&9 &0 1& 100 100 100
2é ) 14 17 z22 16
21 25 Sé 7 cl 141
100 78 ard 87

29

# No gross negaltives are evident

100

AR
. . ) . .,

e -0 il



RAN JAI

ALL M F ALL ™ F

Understanding

—_

Uuderstood everything

27 100 25 100 100 100

Language

DifTircull 40 28 21 19 14 24

zasy & 72 42 &1 84 75

Net liked

Nothing (disliked) ) 29 97 400 99 57 100

Entertainment , ’

Yas Q7 q7 8 97 2?4 100
3 3 2 3 -3 0

No

A large section in Ranchi found difficulty in understanding
the language used in the film. On &all other counls the
film is rated very high

*

4



bED

2.4.& THE DHARTI MAATA MNEMONZIC

RAN uirl

ALL M F ALL M F
Reactions to the form
Liked it _ @5 100 0 3 o7 ee
Digliked it = Q 10 v ) 141
Svmbolism
Mecther/Godess 2 =3 3z 58 =58 =7
Earth/Motherland 1z == = 21 Z=2 1Q
“omanikind /Mankind 7 =) 7 4 ) a8
Message conveyed.
Drink handpump water 32 20 37 ag g0 4é
Other relevanlt messages 26 40 14 58 &9 49
Can*t say 32 14 49 21 a 22
Not understood
Notlhing &84 G4 7& 3 100 &4

L}
* A large segment in Ranchi are unable Lo comprehend 1lhe
messene conveved oy Dharii Masta. Language is  obviousiy
tihhe barrier
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5.5 RADIO SPOT 1V

-

# The messages in radio spol IV are @

Don't pul your hands inside drinking water vessel

——

Before meals, after defecation and before handling

vessels/pols containing water, wash your hands wilh
soap or ash

"

Dirty hands have invisible germs on lhem. When we
touch clean water with dirty hands, the clean water

Jets conlaminated

108



5.5.17 NOTIC=ZABRILITY

Recall - Aided

Paani Ki Kahani

Clean hands

Uncovered food

Base (All)

%
RAN JAL
Al M F ALL M F
asa 86 ac Fé 100 73
g2 21 es &9 P& 100
76 71 ac Qb @3 Q&
75 35 40 27 42

HIGHLY NOTICEABLE

109
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E.E.Z2 CONTENT RECALL

Drink clean water/Avoid well
pond waler

Handpump water is good/clean
comes Trom unaerground

Drink handpump waler

Keep surroundings clean

Storage relalea ’

tlse ladle to tTake out water
Wash hands

-

Can"i say

1]

HODE

-r

/.

RAN JAI

ALL M F ALl M s
57 58 59 13 18 o
0 0 0 2 o) 4
15 11 18 & 11 2
4 0 8 14 = 12
25 28 I3 55 &3 5
8 17 0 = 11 ot
73 &9 78 as 48 a8
o] 0 o} C 4 12
hands

% There has been very nigh registration of the wash
message, as this was the central theme of Radio spot IV

110



Drink clean water/Avoid
pond water

Drink handpump waler
Keep surroundings clean
Etlorage related

Use ladle

Wasn hands

Can'i say

# The essential messages have been communicatled.

quite a few

.2 MEESAGE COMPREHENSION

well

women

“

in

RAN JAl

AalL . M F ALL M =
41 =34 30 =3 24 =7
11 14 10 4 7 )
4 3 5 12 a 17
19 18 z1 20 34 12
2 6 Q & 4 7
20 24 15 24 zz2 %
15 ® =28 4 4 =

Ranchi

have

understand the messages in the film

been unable

However,

to
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%.2.4 LIKES AND DISLIKES

MOBE

RAN JAI

;LL ™~ F ALL ™ ;*
Likes o
;;::;ge related . ' &7 - 8% e 100 100 100
Executlion related _ 9] 0 0 18 4 28
Nething in particular 25 34 18 4 7 2
Dislikes " ’
-------- 1CG0 100

Nothing in particular o9 100 ) 100

NO GROSS NEGATIVE

&
)



5.5.% TONE & STYLE

Understanding

Uuderstood everylhing

Language
Difficult
Fasy

Not liked

Nothing (dislilked)?

Entertainment
Yes
No

LANGUAGE/DIALECT - PROBLEM

113

%

IN RANCHI

RAN Jal

ALL M F ALL M F
$® 100 98 100 100 100
29 46 33 20 30 a
&1 54 &8 77 &7 2
€7 100 95 100 100 100
®? 100 - 98 97 3 100
1 o 3 3 7 0
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.S.6 THE DHARTI MAATA MNEMONIC

in

Reaclions 1o ithe form

Liked it
Disliked it

Symbolism
Mother/Godess -
Earth/Mptherland
Womanikind/Mankind

Message cdnviyed

Drink handpump water
Other relevant messages

I

Can'tl say

Not_understood

!
¢

" Nothing

. I

5

$06060000000000000000000

e LYV P WA S C R X KN g

L
i

RAN JAL

ALL M F ALL M F
96 100 93 a3 = 31 a3
4 0 7 17 19 47
21 a3 3 54 44 &2
19 23 o 17 22 14
1 3 o 2 4 0
3 11 1% 13 15, 12
65 74 57 100 100 100
33 20 45 19 19 19
81 91 8 81  8a

73

# Dhartli Maata is nol as successful as
device in Ranchi. A large section of the respondents are
not able to understand the message conveyed by the device

communications

"



DHARTI MAATA — THE RELIGION ISEUZ

% We will now look at the Muslim respondenl’'s responses 1o
the Dharti Maata mnemonic. #As in the 7TV spotl, 1lhe
responses of &ll the Muslim respondents from all four
districts have been meryged

s

fu

A11 Muslims

Reactiopns to the form

Liked it . 100

Digliked 0
Symbolism

Mother/Godess ) 44

Earth/Motherland 13

Womanhood/Mankind 3

Ca't say : 30

Message conveyed

Drink handpump waler 44
Other relevant messages 73
.Can*t say 26

Not understood

Nothing G

Hase (All) 117

-

# It gels further supported that Lhe use of 1he Dharti
Maata symbol will nol causs digszonance among sofme
s

religious communilies, particuld y Ve Musdims

(3
'
b

a
Y
LR
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MODE

5.7 RADID SPOT - TD SUM UP

..'.....O'.-;'.-’_..............Q.‘.....0.0QO..E

There are no emergenl problems on registralion, message
comprehension, tone and siyle, and execution for all the
four spots

Ranchi has emerjed lo be an exceplion. Zven though Ranchi
falls wunder the Hjindi bell, the tesl area was in a tribal
pockel where 1tlhe people speak a distlinclly different dialect
and are different from the typical Hindi bell villagers.

1t 4s perhaps worlh relooking al ihe renditions, bearing

in mind the factor of ethno-linguistic compatibility

The Dharti Maala symbol has nol caused any dissonance
amonyg the Muslim respondents. Il is affective as a
communicatlions device and is universally liked

116
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& MELA SONG

. .t . )



MOBE

6.1 ABOUT THIS SECTION

# As mentlioned earlier, lwo versions of lhe mela song had been

developed for pre—tlestiing

# Resulls of the pre—-itest for each song are presented
separalely in two sub—-seclions. In lhe beginning of each sub-—~
section the relevant mela song script

presentled

(in Hindi) has been

songs carry messages on the following issues ¢
- Water and healtlh
- Right source identification.- handpﬁmp
- Mainitenance of handpump sites
— Proper handling of watler
— MWashing hands wilh soap or ash
- {Covering eucretla

# The duration of each song was pelween 2 and S minutes

.
L

o
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®
@
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®
@
o
°
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o
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®
®
®
®
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® # The me%sage focus, for bolh the songs is common, The
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6.2 MELA SONG I
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&.2.17 REACTIONS TO THE SONG

MOBE

RAJ SuUL MIR
ALL ™ F ;;L ™ FF ALL ™M *-;—
l.iked the song 100 100 100 100 100 100 100 100 10¢
Disliked the song 0 © 0 o v o o 0 ¢
Base (All) 77 e 29 75 25 40 74 25 49
Y JRI1 RAN
N M r Al I __*;“
Liked the song S%e 100 sz 76 %4 %5
Disliked the song 4 o) & 4 & 2
Base (Al1) 4+ 32 34 TS 25 40
* This .mela song version has beén liked wuniversally by

respondenlts across all the five districts

-3
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6.2.2 MEESASE COMPREMENSIDN
RAJ sUL MIR

ALL M F AT M r Al M =
Drink handpump water 54 Sz 54 50 52 51 37 46 £
Keep surrounding of handpump 29 34 zZ3 =7 23 20 4 Ee o
Storage related 10 11 10 iz & 18 =z a7 z
Use ladles to TLake oul watler 3 o) = 7 z 10 12 4 1
mboul cleanliness/hygiene 14 13 18 S& 43 oty 7 S& z
Can't say 4 s 3 i o = 1 3

JAL RAN
ALl ™M F aLL Iy I3

Drink -handpump waier z& 38 28 2& 29 3
Keep surrounding of handpump’ 39 34 a4 z5 =4 2
Storage related ’ 24 10 21 16 11 20
Use ladle lo take oul waler & & 5 4 0 &8
Aboul cleanliness/hygiene =2 21 32 Z3 24 21
Can*t say & é 10 7

# The intended message(s) have been successfully conveved
1o lhe respondentis. DOne or more of the megsages in tUhe
waier chain i.e. waler and disease, correci waler source,
mainlenance of handpump ¢ites. proper handling of water
and cleanliness are universally played back. However,
tompared 1o iThe oilher messases, il can be observed 1hat
the handling mescsage i.e. use of ladle doesz notl enjoy &n
equally high saliency

12
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Not unaersiood

SUL

Nothing 100 10C 100 10C 100

Pace

Too fas?i -3 27 3 é 15

Language

Difficull 3 13 3 7 16

Entertainment

Yes oe 160 oo & 24

No 1 < 1 4 4

Enjovable

Yes o7 as ” 1 3 B

No 3 1é oo ez ez

rRelevantl

Yesg 1G0 100 100 23 2?3 ‘

No o} 0 o} 3 7

Identifiable

Yes 100 100 7 24 3

No ) 0 Iy 4 7

# GScores on comprehendabilitly, pace, entertainment wvalue,
enjoymeni, reievance, and identification ars almosi ideal
in absolute terme., Howewver, a small section in Ranchi and
Sultanpur found 1the pace somewhat fasi and the
language difficull 1o folliow . '

# The responses of the men and women resndndevls were more
or less simiiar. Thus in ihis case we have pressntled b
only &l1 figures, ihough in Ranchi tThere were more
women who found the pace of ihe song i1oco fasl and Lhe

language difficull to
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060 c00s00s000

It
B

Liked the song

Disliked tThe song

EBase (All)

Liked the sang

Disliked the song

Ease

(A1l

THE S0ONG

RA.

AL omoF
100 100 100
0 0 0
71 36 25

SONG II —~

i
I

MOSE

o —— e S . e e k. o e .

. e e S S g S . o e e S

ALSO LIKED UNIVERSALLY

MIR
F acL ™ £
“es 102 100 10-
3 3 <
40 72 34 4
RAN
Al M =
*» 100 s
1 0 2
Ta 36 40



&£.2.2 MESSAGE COMPREHINEION

RAJ

ALl M

Drink handpump watler = 75
Keep surroundings clean p={o] 17
Sltorage related z 253
Use ladle to take outl waler . 7 &
Aboutl cleanliness/hygiene 37 31

Can'1t say 4 o]

Drink handpump watler
HKeep-surroundings of handpump clean
Silorage related

Uge ladle 1o take oul waler

About cleanliness/hygiene

Can't say

D

1~
I~

“d -

~oex (2 BN

o o1y o

)

MoF
52 &5
2e 2=
14 25
3 z
34 38
& 10
I ALL
21 34
33 13
23 26
s 3
33 35

ut
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R S Mair . A
Notl unag2rsiooc o )
foihine 106C 100 100 100 100
Fece
;;;“€ast 4 21 2 2 4
Language
Difficult 3 w6 1 79
Entertainment '
Yes o 10C i 10C .P? 25
No O 1 o 1 =
Enjoyahble
ves ©7 34 "es == Sg
No z 16 = = 4
Relevan?t
:'; ----- 100 79 100 oz 56 “
No o 1 ] 8 1
Identifiable
Yes - 110G 100 e ?5 oe
No O o 4 4 1

# There are no emergent Jross negatives on the execuiion of
the mela songs. The language used and the pace of 1lhe
songd has posed 2 =roblem in Sultanpur '
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commuicalions efrorl is normally measured

impact of any
Allitude and Praciice

via change in howledge,

it is unlikely thalt a change in Praclice can be
Therefore our focus will be
impact of

However,
effectled in a short duration.
on HKnowledge and Altlitlude for evalualing lhe
VOW. The tacit. assumptlion is thal if Knowledge & Attitude

refiect change in lhe desired fashion, then Practice
will also change accordingly, given adequatle time and effortls

»

1’21 us recapitulate lhe method by which the impaclt of the
Video van show was assessed

I1f the show wgs held in Village A, a Lwin village say
Village B was selectled

—

»

- A day before lhe show a survey was conduclted in
Village E, on Knowledge, &ttlitude and Praclice. This

Jives the pre-—-exposure stalus on VOW

The day aftler ihe show, a similar survey was conducted

among residenls of Village A (The village in which the
shhow was held). This gave the post—exposure sltatus
~ Pre) on any measure indicates

~ The difference (Post
i.e. lhe impact

lhe cthange caused by the show

conducied in Mirzapur

n
o



7.2 PERCEPTION - WATER & DISEASES

@ : Are any diseases caused by drinking dirly waler 7

rA
RAJ

Ptre Poét Pre Post Pre Post

Yas, dirty waler causes &2 =5 &5 &0 &0 48
diseases ‘ .
Base (All) (152 (143> (75) (799 (773 (&4)
/ ' .

. e
SuUL
ALL ™ F

—_ — —— S e —"

Pre Ppst Pre Post Pre Fostl

Yes, dirty water causes 53 57 b4 72 44 41
diseases
Base (All) C (1527 (143) (757 (79 (773 (&48)
e
JAL
ALL M F

Pre Post Pre rPost Fre Post

— e v e ———— — —— i — —— — —— ——

Yes, dirty water causes =Te] 78 =1 && 40 &7
diseases :
Sase (All) (140 (1523 {(EZ) (84 (275 (710

m
9




€000 0000000000 0000000000000000000000 0

Yes, dirty water causes

diseases

Base (All)

Fre Fost Pre Postl

43 ==z 51 20

(76) (770 (72 (70

# Impacl of change in beliéf and perceplion :s evidenl only
in Sultanpur and Jaipur. There 1is no indicalion of change
in Rajgarh and Ranchi

’



7.2 PERCEPTION OF GDOD WATER

Good water

A s s e YA S S et

Handpump water
Well/Pond water
Tap water

’

Handpump waler
Well/Pond water
Tap water

Hand pump waler
Well/Pond water
Tap waler

RAJ

ALL ™
Pre Ppst Pre Post Pre Post
74 a9 84 91 b4 .86
= z2 10 4 3 =
) b 5 4 13 3
A

SuL

all ™
Pre Post Pre Post Pre Post
a3 87 P2 =4 75 &3
) 11 = 7 11 15
& 0 1 0 14 o]
%

JAIX

ALL ™M
Pre Post Pre Pos; Pre Post
&1 &8 &0 71 1 &S
25 a8 =0 10 18 7
Q 12 8 & 11 15

121
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ALL

Pre Post Pre

n
O n -~

18]

RRONA

Hangwump water
We:. Pond waler
Tar aiter

oo n

¥

% [On this measure the impaclt on belief is
among men and women of all ithe slales

J
M

3¢ 4z 57
4 6 3
1 0 o

generally visible



7.4 EOURCEES OF CGOED WATER
e
RAJ suL ~I RAN

Fre PFpst Pre Pgsl Pre Fost Fre Posi
Hand pump 84 g2 87 ¢z &4 73 438 54
Dugwell 2 = 1z & 26 11 L& o)
Piped watler 11 G 1 C 7 12 & =3
Tank/Pond/River/ =4 C o} G 1 6] & z

Canal etlc.

# A change in beliefs is indeed notliceable. However, if we
1Pak at the ‘pre' figuresz it can be seen that i1he dailum
level ig itseld high. A majoriiy of the respondenls
already know the sources of good waler

# Qur cantention is thatl since the dalum level is high, we
musl focus our message on Lhe subsequenl levelszs of lhe waler

. chain wviz. maintenance, sltorage and handling. These
issues have already been addressed in the film to quitle
an exten?t

# On exxamining the female and malg responses separalely, we

find the

resulils

-
[V s)

be zimilar

g ——
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RAJ sSUL AL RAN

Pre Post Pre Fosi Pre Post. Pre Pos~

Handpump waler comes
from underground...

welli, lahke water is

open...has germs

fgree :8 @S e= T4 SE e 7 ¢3 =)
¥
Handpump water...notl
sweel...Hdutl best,
safesi
Agree ow ee Q7 ez 4 s7 G4 24
Handpump waler...worlh
» lhe inconvenience
Yes asé F0 73 ag &z sz =7 43
No 14 k4 27 11 17 & &s 5&

# The impact in UP and Rihar is more evideni. Once again we
can coserve Lhal the datum lewel 1z high

g



7.6 GSOME OTHER BELIEFEZ REGARDINC WATER

RA SUL JAL R AN

Fre Post Pre Post Pre Post ™re Post

Sweetl tasting watler is
the best/safest

- —

Agree &1 &1 e7 25 aw 20 20 20

Clean looking waler is
Lthe bestl/safes?l

y
Agree e &7 20 87 76 74 g0 Q7

- Water in which food
cooke well ie¢ best/safest

Agree . 86 85 98 95 91 73 4 95

% Here we find thal majorily of the rural citizens have
wrong beliefs. Most of them believe thal sweel lasting
water, clean looking water, and water in which food cooks
welil, is the best/safest for consumplion, This issue
merits focus. Il would be perhaps prudent 1o highlight
some points regarding whal safe waler actually iz  in

future communications ,

ERend -
Vo




RAJ Eu- JAZ RAN

Pre Ppst Pre Post PFPre Posl Pre FPost

Spontaneous mentions @

Keep surroundings of

handpump clean 78 a0 80 g3 b4 &0 59 55
Make a cement platform 3 1 s 7 3 = o] 1
Should nol bathe/wash
at the pgmp "
Agree 100 g6 4 as 21 ) Fz 0
Disagree o] 3 16 11 g 4 - b 7

13

# The communications impact has been marginal. Bul il
should be noted thal the existing Knowledge level 1is
considerably high

# In Rajasthan and Ranchi, the Knowledge level of The women
respondents regarding handpump maintienance is naot as
high as that of Lhe men

. f .

' a

z L3
'



7.8 PERSONAL HYGIENE

Néshing only with water
is nol enoujgh

Agree e 98 &7 86 &v 97 23 &3
Disagree 2 1 12 13 e et =t 12

# Congidering thal these respondents are rural citizens,
the attitude tlowards® pergsonal hygiene is ideal. The
question really is whelher lhis is refelected in praclice
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Based on the pre survey dala

RAJ suL JAl RAN
Do you bathe/wash near the pump 7
Yes , 7 46 41 26
No 53 54 49 74 o
Usual methed of hand washing :
Water + Soap 51 23 43 38
Water + Ash’ . 16 1 15 S
Water + Mud ' 20 &7 29 20
Only water 12 31 11 34

# Inspite of the very positive atiitude towards handpump
maintenance and personal hygiene, 1lhe situation is . notl
as good in reporied practice. It 1is obvious that the
stated response is divergent wilh ihe actusal praclice,
specially in UP, Rajasthan and Eihar

* Therefore, despite the apparently hiah datum level, the
need for communications (such as ihe preseni one) is
Jusiified
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7.10 THE SOURCES OF WATER
Ve
Rad sUL JEI RAN

Pre Post . Pre Post Fre Post Pre Fosti

Vill, Will., Will, Mill, WViii., MVill.  Will. \"il.
Main source of
drinking/cooking water :
Handpump
Traditional 20 17 &7 29 22 12 1
Mark II 21 37 19 40 41 14 zz 4
Dugwell
Open 2é& 14 27 17 5 2 75 it
Caovered -3 2 7 5 (8] 1 1
Piped water 20 29 G o 21 &S 1
Tank/Pond/River/Canal o 1 G 0 O 0 0

Base {(All)

% The above provides & backdrop for the analysis

so0 far

8]
.j]

discussed

©0000OOGOGOGIOOGCOIOIOSIPIOOGDOO



MHODE

o SUM UP ~ IMPACIT OF VCwW

The current reporied level of knowledge and atititude on
mos?t measures 1is very high, Given <th:is siluation

measurement of change becomes insenzilive

we also observe ithat the respondents’ actual
personal hysiene, handpump
from their stated atlitude.
&s Lhe

However, )
betaviour relaling 19]
maintenance elc is divergeni
We also. nolice t1hat on some issues such
qualities of jood watler, the people have wrons:g

fercepiions o

ithe need 1o thange Knowledge, Altitude and

The current developed communicatlione is
may need

Therefore,

Practice euisls.
essenlialiy in ithe right aireclion. Somé r3zues

e further highlighted

[

o
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Three poszlers were shown 10 one resp
cpinion. The rezponidents were &=
venue, where lhe potiers had been pu

te see lhe
mela songs

n
i

posiers anc then euppossd L

A reduced version (photocopy? of The posilers

given in the beginning of eath sub—sefliomn.

size of each posier is 15Y u 129

»

The message

Poster 4 =

Poster 2 -

Poster 3 ~

focus for each poster is broadly as follows @

Water & healtlh

Use of handpump

Mainlenance of handpump silte
Water handling

Personal hygiene — hand washing

Proper hand wash wilh socap or ash

-t
I
B 1A

The

MOD:

nLrSher
central

'« They were aswed
one of

Two

Leéen
actual

-

'
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Mezsages
Drint hendpump watler
Keepr surroundainge of handpump

ciean

# The meesage focus of this

- - - - .
A zun Maf Jn i
Db =2 - - -
- _t — . - -
. - -

=2~ oo = eL &0

posler wag use

mainienance of hendpumn site. Eolh these
]

1o have

nandpump clean® (mainienance) gnjoys a

rejislration

Understanding

Undersiood everyvilhing

Base (Al1l)

# The poslers are clear in
The. responses of male and

messanges.
&re more or less alike

I
Iy

. - » [
regdisiered. The messane ‘keep

communicating 1lhe
female

higher

of hangdpump and
messages  &DpEAr
surroundinge  of

(148) (150} (150) (445) (151)

intended
responaents

degree o7



——— e e e S St e e Bt

Telling ue To. drink hancpump waler
The message keep surrounding of

handpump clean
Nothing in pariicular
Epecitic dislikes

Nothing in particular

2]

100

c'. g

MIR

~1 .
m

100

(R

og
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* Here, The messans focus

messages covered are

clean vessel, use iadle
whether ilhese messages

Heep waler covered
Keep water in a clean vessel
Use ladle

Understanding

Understood everything

Base (All)

&
dispense

RAJ SUL
— [ SR,
a9 73
37 43
48 bé
9 100

(148) (450)

ater handling.
1er covered,

i wailer. Lel
e peen delivered effectiively

MIR JAal
75 &7
&z 26
&2 &2
100 99

(150) (143)

MORE

The specidtic
keep waier in &
s TOow See

-

/e

RAN

42
48
4é

&7

(151)
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cpecific likes

The messages ¢ Use iadie
: Cover waler vezse!l
: Blore waler imn
clean uiternsgil

Mothing in particular

Specific dislikes

Nothing in particular
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| MODE

COMPREIREIRELITN

Messages

e . o

R SuL MIR I nAj
Wesh hande wilh soar &nd aih o ez o 95 28
¢ 2 G C ]

Maintain tleanliness

Undersianding

—— it e

Unagerstood everytlhing

Base

o0 160 100 ee 106G

(Al1l) - (148) (150) (1580) (145) (151)

3

The main message in this pbsler, on hand washing habit,
been communicated very effectively

aer,
e

has



Telling us 10 wash hands wiln
soap or ash

Talke aboul tleanlinecs

Nothing in particular

Specific disglikes

Nothing in particular

G5

o7

100

e%

I
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MODE

THZ NET FPICTURZ

% The ihree posiers are each designed le focus on
different pzpezic o7 Lhe wailer chairn

%« The delivery of the regspecliive inlended messades has beern

feedback

" There no nas been negalive

almesi universal.
< aspectl

whatsoever on lhe execulion or ofi any cpecifl

>

# Thus the visual and the copy used in the posters is

ralified and needs no amendmenls

s
[0
[43]
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MESE

+ The effeciivenec: ¢Ff Lne
< ol
Fe [

from various angles.

/ Audience receronse 1o the demonsiratlion

[

ii/ ©case of use by lhe presenler

11i/ Presenler's response 1o lhe flip chart
# JIn this sectlion, the above aspecls nave been enLaminhed

# For lhe purpliece of the study, lhe Anganwadi worker was
made 1o demonslratle only a parl of ithe flic chari. The
presentalion was divided into 4 distingt sections. And
each demonstration was made with only 71 section. Within &
district, an egual number of demonsiralions were made wilh
each seclion. We have shown g&atla for &ll setlions
Ltogeilher, olherwise Lhe sample sizes are toc small

»
-

¢

=



L

TURNARDUNI: TImE

# Ac ¢ packground informaliion. the time laken from beginning
e end of &l discueeion iz important. This gives an
ides of lhe lopad orn lhe Angenwadi worker

Turnaround time per section

RAJ BUL  MIR RAN JHEZ
Upto 10 min ) 34 0 3 G 40
11 ~ 20 min 47 =) 50 70 53
21 = 30 min : 7 70 20 z0 o}
3C.1 min + 7 =1 25 10 -7
Base (13) (20} «(21) (19)  (1E)

TYPICALLY - 15 TO 20 MINUTES
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The response ©Ff children, mern and women are indicaled.
based on opservalion of each demonsiraiion

Hence we have shown lhe d&aLé separalely FOor each Capsule
of the flip chartl (since ilne itoprce differ, and hence 1lhe
likely level of audience regponse:, butl for &1l districils
taken together (for sample size adeguacy)

({4

n



" Owverall reaciiom

— —_

Fositive
Mived
Inaify/henative

gnthusiasm about subiect

Good
Mixed
ot much/MNone

Interest in demo.

Hiah
Mixed
Notl much/None

Base

ChPSULE o CRESULT 1L
on Mey  Women Chl Flemm  Wwome
z e & 4E & 71
IE 1& z5 g & ik
P —— = - . - .
[ = ol i - st 4 =] kel
ze 21 &7 25 2% S0
38 3& 25 46 17 4&
heoecd sE ) =4 S& 4
3& &2 7E e 21 4&
4& 13 17 5& 21 50
17 4& & 3 S8 4

(24) (24}

A=
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overall reaclion

Fogilive
Mined
Indiff/Negatlive

Enthusiasm aboul sublject

Good
Mined
Nol much/None

Interest in demo.

High
Mixed
Nol much/None

Base

v It clearly emerges

MODE

TARTEVT IIZ CmREO_E

o B Mer wWamer. onl e
z< =% nE 2& oNe
Lz 1 2z 3L o4
zs ¥ 145 24 )
o3 o3 7o 52 2<
48 2e ) oo 25
19 38 10 14 48
= =29 7¢ v 24
43 24 14 29 38
14 48 10 14 38
(21 (21)

that the women have
interpersonal

receplive 1tp lhis form of
compared to children and men

# Even in absolule terms,

to be fairly good

#* As we discussed earlier

among women is low.

alternative, and the form
by 1the Anggnwadi worker is ratified,

channel

Y
L
m

(Chapter 27,
Interpersonal communication

of the Tlip

as

the reach

been most
communication,

the women's response can be said

L4

of VDW

is an

ctharl demonsiration

an effeciive



€.& DEM

ONSTRATOF 'S REAITION

# We musi preface lhis seclion wilh lhe faci 1hal lhe csiudy
did not provide for any fTormal iraining of lhne Anganwaci
worker lo conducl 1he demonslralion. This should be borne
in mind while evalualing the feesabacl
The firetl reaclion
%
RAJ suL MIR RAN JAZ
Good for illiterate 7 4% 20 70 o
Teaches aboul cleanliness/hygiene 73 20 50 5C 100
To drink handpump waler =7 o 60 20 o)
Aboul waler management, z7 10 45 20 0
maintenance, storage & handling
Fosilive — Form & slyle-relatled 7 &5 40 40 7
Base (15) (20) (203 (203 (15)
# Decspite lack of any formal familiarisation with tilhe

"particular flip chart, the Anganwadi worker receive 1lhe

device favourably, exhibiling lhe desired response

They were asked for which groups would the demonsiration

be most relevant and interesting. Near unanimously ‘the

answer was llliterale/Backward/women ~ The intended prime
target group of this form of communicalion
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Illiterzue Eathwary - o EZ z: ko
womer Z0 £ i T o
Chnilaren T < 1o C C
Those who misuse handpume = £ = < ¢

Zase (ALL) {1z (22, {20 (287 A
# They were furiher asked aboul lheir view -of 1The {flip
chart demonsiration vis—a-vis the prime larget audience.
The response has indeed bLeen very hearlening
Demonstration vis—&a—vis prime auience
»
"
RAJ SuUL MIR - RAN JAL
Interesting _ 100 100 100 100 100
Educatlive 100 100 20 ?0 100
Relevant/Appropriate 100 100 100 100 100

# They also fell 1hal the audience understand the message
near universally

Messane ctomprehension — Df audience

%
The audience....

RAJ SUL MI1R RAN JAI

Understood messages 73 100 100 100 100
Nol undersiood 7 4] o] o} o}

o
LTl

8¢ (ALl

=
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any

“any

Any
matl

TONE & MANNER

# Qivern below are tne Anad

part boring

t
1]

part not credible

&,

part visual &
ched

messagje notl

Poinls needing clarificatlion

Base

(Al11)

TiwW &

A
-2

worker's dpinion
SuL MIF RAN Jal
0] 5 6] G
G 10 o] G
o] c = G
0] ] 10 ]

- % Their suggestion for improvemenl were also oblained @

Sugnesstion for imprpvement

Should use other media

Use

of dialect

Covering with soil - Needs

ela

boration

More simple/lucid/piclures
Greater detail '
More on waler borne disease

Noth

Base

ing

(R11)

#* Dne relevant comment perlains lo making tlhe

more lucid, ‘perhaps using grealer simplicity and

effective

visual supporil

RAJ SUL. MIR RaN Jal
13 5 30 o) 0
13 ) o} 70 0
7 e} 15 5 0
27 - ) 10 o} 20
7 o} 5 o} o)
7 0 0 5 0
1% o5 45 20 80
flip chartls

more

# Adoptation to local dialect is a major issue particularly

in Ranchi

(& lribal pockel)
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€.& MECHANICE OF DEMONSTRATION

Base (All)

»*

®
o
@
®
®
@
@
@
®
®
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o
@
@
o
o Easy tp explain/demonstratle
[ J
®
@
®
®
@
o
@
o
@
®
®
@
[
@
@
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RAJ SUL MIR RAN  JAl

100 100 100 ) 100

A more posilive response is notl possible 1o come by

- — e e -
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SIS

Intlerperconal communicatlion can be & viab

le Llernalive Lo
reach rural womewn, in view of lhe poor reacnhn of

b
o VOW

The Tlip charlt uced hats come oul in & very favourable
light, and thus could be put tec field use

The -only real improvemenl area is an &tlemptl lo
regionalise (even witlhin the apparently homogeneou= Hindi
Lell) in lterms of local dialecls

We must add, that for actual field use a small
familiarisation/training component for the grass rool
level workers .in the use of the flip cthartls will make lne
effort even more effeclive

P
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=

Has

ELECTRICITY 1IN HOUSZ

-

HOUSEMOLD DURABLES

Radio

™

Pump

Sewing machine

SOWRCE DF DRINKING WATER

Tap
Handpump/Tubewell :
Traditional
Mark 11
Well @
Open
Covered

CASTE

Scheduled Caste
Scheduled Tribe
Dthers ) :

RELIGION

Hindu
Muslim
Sikh
Christian

MARITAL STATUS

Single
Married °
Widow/Widower

EBase (All)

Ies

84

L4

=
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24
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We "‘have presented the distiret wise profile of the
respondents hased on tThe Impact of VOW pre survey.
This i & random sample and hence should be
representative than lhe olher samples, which are more
purposive. Mirzapur was net covered, hence is absentl.
In any case, UP is represented by Sulianpur
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AGE

Upto 20 yre ' 13 - 17 ¢ &
B1 ~ 25 yrs 2% 17 3 21
26 - 35 yrs 52 27 5 22
36 ~ 45 yrs : 4 17 1 17

44 + vrs _ 1 21 b4 19
Avg (Yrs) | (27)  (33) (27) (33)
EDUCATION

Illiterate 44 62 35 41
Literate but no formal 7 7. 5 13
education

Primary/Middle 31 19 3 28
High school ' 13 7 16 12
Certificate/Diploma : 1 3 1 2
Graduate + 4 3 12 2
1]

OCCUPATION OF ME

Cultivatlor 30 53 e 3
Agricultural labourer 16 16 18 g

.Household indusiry 1 o - = o]
Service 10 10 1& 25
Artisan G 0] ] o
Others i 21 54 &4
TYRPE OF DWELLING

Huchhe & &E 10 s
Sem:i lkuchhe TE 1T (! 1
Fucce & e T T¢

moireg

*/
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DESZRVATYION CUIDZ

THIS SECTIONS IS 70 BE FILLED zA3ZD ON OBRSERVATION OF THE
DEMONETRATION.

No. of people attlending demonsiralion

No. of women above 18 yrs "

No. of girls below 18 yrs

No. of men above 18 yrs

No. of boys below 18 wyrs

Time taken from first chart 1o end of
discussion

COMMENTE ON DELIVERY 0OF DEMONSTRATION. CBESERVE WHETHER, TC0O
FAST/ARTIFICIAL/LACK OF ENTHUSIASM/DEGREE OF INVOLVEMENT/
EASE OF USING FLIP CHART ETC.




P T o ey e
Erfy NI ALl T D

QUER&LL REQITION WLE LAIRLE rER I
Pozilive
Mived
Imdiflfarenm
1
Negatlive
SRTRUSIARY AB0UT SURIEST
Guood
Miwed
Notl much
None
INTEREST IN THE DEMUNSTRATION
High .
Mived
Not much
None
.Did anybody ask ausstions.
How many ? (RECORD NO.)
Did anybody make negative/
derogatory remarks 7
How many 7 (RECORD NO.)
Did anybody make positive
supporiive commenls 7
How many ? (RECORD NO.)
Did anybody leave/want to
leave in betlween ,
How many 7 (RECORD NO.)
Specific comments or gueries which indicate 1l&tk
understanding on the parl of the audience 7
Were any questions atked regarding he meszage ¥ Whal we
agited 7



Were There anv parle 1n lhe capsulesfioinilse Lhal needec

clarificatran 7 IF ‘YEB' whicr pnes °

i e i o e AR S B e A S L e S e S
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ANGANWADY WORKER INTERVIEW

Al T A, S e St S D S el Wi e S v e S S e

INTERVIEW ANGANWADI WORKER AFTER DEMONSTRATION

1. Whalt 1s your opinlon of the flip charls you Juslt

demonstirated ? RECORD VERRATI1M.

—

wfr oo ar TR 9T W TR W@ e &Y T ITUeT 3T Y74 E

i

English

Q2a. You just talked about some things. This is lirely lo be most

relevant & interesting 1o whal kind of people 1n

village 7
- » Ty @ N baTv N ara o :zreaa%tmu‘h:mwm%m

T e b AT b o ST T Ry

your

English

G2b. Do vou feel tnal such people 15 likelwv to find 21 7

READ DUT FROM BELDN.
T FAT WEGS T bl o B0 sesesestries MUY 9 yo,

- —

a) Interesting 7 1

ey

L) Educalive 1.e. saying somelhing
they dou nol tnow 7
TRITT UTT T2 AT TR Y OT o u;s-fr RSN
‘) Rglevant or appropriale Ty lnem ang

their life ?
- ~ -~ -

No

ji]

™
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G2. Do vou lhink 1hal the people underclood lhe messajges of lhe
flip charts 7

’. L 'a. *Aw-.
T AT A Y S J.tm TTE Bty ut i

T
Yes ! 1 Ne ¢ 2 AaBK GZ2Zbh
G3b. What all did they notl unagersland 7 Can vou tell me lhe page

nol{s) and the topic/parl lhal wae nol underclood

%"rrv TR T TT AT G 0% W TROT OT TTS9eAT & o

coooocooboooccoce

G4. In your opinion was there any part thal was uninlerestinyg or
boring to 1he audience ? IF ‘YES' Which parts 7

mﬁmﬁvm;éWWWﬁ—?—mﬁ‘ﬁWﬁww
L A g wReE™ @t @ ar e 9

A% . what .changes/modifications woyld" you ‘Féecommend 1o make lhe

o {1ip charts simpler & more interesting bbolh to“Lhe user &
the audience 7

msa?qavﬂﬁf"rsa%mm%m%ﬁmmﬁ‘ %H‘mmﬁsm
mﬁm%mh?maﬁﬁm

¢ -

QBb. Were there any part(s)iaspecli{s) difficull for lhe audience lo
belxeve or accepl 7 1IF¥ YES ! Which parle 7

TIT. &5 ST 0 & Tome e or WWWWWE’HG E 9
YETVET BT TT T Q
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The visyal

@7. Were there any poinls thal neeaed :pecial clarification/
explanation 7 IF ‘YES® : Which ones ?

T @S W I E MR A O Wer oos AT ¥ sy & arovdeT

FrE™ - ar e ar g

G8a. For you, were Lhe charts pasy 1o explain and demonstrate ?
T @ wE @ araTar & ar v guie ov qmy ¥ 9

Yes : 1 GO TO 9 No : 2 ASK G8b

@a8b. Why do you say so ? 3”@'%37 ?UT agﬁ-g 9"

08|

Q8c. Which parls were difficull to Fandle or explain ?

M @ AT /AT WA G € 9

G9. Were there any metsages thal vnu found arfficull o convey ?

®T T bt WY "R aroet wwr ¥ fe e shE Y g

et gt s s

t
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CLASSIEICATION

‘AGE ' o EDUCATION
Primary/Middle school :

Hign school
Certificatle/Diploma

. Gracuale +

THANK & 0SE

B TR VI

gt 9
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PROJE 70STERS/ RaNCET t 1 RAJGAPE : 2 Y0ODE
MEIla 30NG SULTANPTUT : 3 MIEJAZTT : & r=3055n

LIF:Z OU*IRL JAITUR - 3 APTR'OL

Male : Temale 2 Meglz Semg piaved 1 2

Nanme o respondent _ .. e e e

Address i m——————— e e e ——————m e

Dlst'ict _ o e __V‘llage e —

Venue (centrally located or inm a corner of village/in a school/
PEC/BRIEFLY DESCRIBE).

Interviewer - o T L e f::""" Dat;"__ . _- .
N i
Checked by —— S Supertisor ________
POSTERS - - ‘ .

i o G S -

INVITE RESPONDENT TO LOCATION WEERE POSTERS ARE PUT UP. LET‘
RESPONDENT TAKE A GOOD LOOK A* THE POSTERS AND THEN IRTERVIEW IN

S4ME

Qla.

ROOM/VENUE.

F GTecd B aTY 1 ATTd wr vT0 ¥ g PROBE

inglish

1b. .
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Hindu 1 Dthers P 3
Muszlim 2 '
Siuh 2
Chrislian 4 MARITAL STATUS
' Tingle ' : i
?a“;;ﬁd S
’ Widowrimidowesr HE

Lt A Yot

- -
CHSNED o ot et ot e

=

. '

o0 0O
]
t



LIPE.QRE

PROJECT MELA Ranchi ¢ 1 Rajgarh : 2 MODE
. FACKAGE Cope ) dmm iy - el gss
<IFE BacuGzoTup  OU conpur:d IZirzapur : 4 T=8 i D
- - n ‘\\:.. [ .-1
SCTHEDULT Jaipur- : 3 RPR

TO BE FILLED IE EY SUF" RVISOR FOR _EACE VI“SAGE SURVEYED

Rigtriet o "illege _
Mela held ¢ 1 ' ot held : 2
Date Loca+xisn ¢f melz {(Contrzll located/corner of the

T N e
village/Near school/Nezy PHC etc,). BRIEPLY DESCRIBE,

- wr e B ge A Ak e & R R o W A e T W W W e D e B e W Thea A SR B R e SR

Time from 3 To
-

Source of information : PHC : 1 Sub Centre H 2

ANY s 3 Anganwadi Worker 1 4

Local. Xnowledgeable peixson :- 5

Other o \ - e e

3 .A . ) . - " . y ~ .

1. Total no. of haousehclds 3
'2... Total popuiztion e
3., Pre=doninant religicn gzoup: Eindpg ¢ 1 Mﬁ;lim T 2

4, Main caste grcup H

redonmnan*t" sched-led caste H 1 -
Predonminar*ly schedulsd tribe : 2 .
Sredlzalzin:ily otlhicrs e 3

2-aditional

Ssupervisor's sicnature

-

5. No, of hancdrumpa :
texk II
. Tota: Cuzrzntly working
' bl GE e S ST b ey
6. ther souzces orf drinking water
¢
Dugirells :
“w
Crer H 1 Mo,
-w?-ﬂwwuu-
Coverid . 2w -
A enlr PN SR .
[
Fipwd wrnos H) 3
Toinh/Pocad/River Canal : -
’
Da .
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® District __V:Lllage
o : Interviawer Date ___
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. FROBE & RECORD
° ™

Texar

=

!
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leco-" .

Q.2e,

b g e g

- ,,"‘-,ﬁ. S S . D N — ——
¥TT AT @ §A 5 e STA JECT . T G z 5T EHo ?
PROBE & RECORD BELOW

Handpump H .

Tracitioncl : 1

Mark II o s 2

Dugwell :

Open : 3

Covered + &

Piped water : 5

Tank/pond/tiver/canal + &

Others ) : 7

(Specify)

hY

T 17 aied & T8 o STAT CFr‘-r Tw o TR ¢

% TE*TE-' FTT ¥ 9  (MENTION SOURCE IN Q2a.)

Yes . M No + 2

ﬁ%%mmmmmmmm%vmmw fw
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PROBE ON LOOXS, TASTE, COOKIRG TIME EIC,

mw%ﬁwmmﬂ%wmﬁmﬁ‘mﬁr

AEAD OUT sCuUTTIT TUONUM RELOW,

Handpunp ¢ 1
Dugwall ; 2
Tiped water -3
Tank/Pond/River/Canal s 4

WWWTE%?V
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